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1. E.E.C. 


AUSTRIA 

BELGIUM/LUXEMBOURG 

FRANCE 

GERMANY 

GREECE 

IRELAND 

ISRAEL 

ITALY 

MALTA 

NETHERLANDS 
UNITED KINGDOM 
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PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: BELGIUM/LUXEMBOURG 



1980 

1981 

1982 

1983 

1984 

TOTAL CIGARETTE CONSUMPTION (MILLIONS) 

19,586.6 

19,636.7 

21,049.2 

21,050.3 

20,641.9 

POPULATION TOTAL (MILLIONS) 

10.3 

10.3 

10.3 

10.3 

10.3 

PER CAPITA CONSUMPTION 

1,901.6 

1,906.5 

2,043.6 

2,043.6 

2,004.1 

POPULATION OVER 15 YR OF AGE (MILLIONS) 

7.3 

7.3 

7.4 

7.4 

7.4 

PER CAPITA OVER 15 YRS 

2,683.1 

2,690.0 

2,844.5 

2,844.6 

2,789.4 

SMOKER INCIDENCE 






% OF TOTAL POPULATION 

32.9 

N. A. 

34.0 

35.0 

34.0 

% OF FEMALE POPULATION 

25.5 

N. A. 

29.3 

28.0 

27.0 

% OF MALE POPULATION 

40.9 

N. A, 

39.1 

44.0 

42.0 

COMPANY SHARES 






1)ROTHMANS 

47.8 

47.4 

45.3 

42.1 

41.2 

2)CINTA 

14.5 

14.4 

15.1 

15.3 

15.3 

3)PMB 

8.8 

10.3 

11.5 

12.8 

14.3 

4)B.A.T. 

10.2 

10.1 

11.3 

13.4 

13.3 

5)REYNOLDS/GOSSET 

12.1 

11.1 

9.9 

9.3 

8.9 

6)H. VAN LANDEWIJCK 

6.6 

6.7 

6.9 

7.1 

7.0 


smoesaoa 
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(BELGIUM/LUXEMBOURG) 



1980 

1981 

1982 

1983 

1984 

BRAND FAMILY SHARES % 









TRADEMARK 







BRAND NAME 

OWNERSHIP 

MANUFACTURER 






1)BELGA 

ROTHMANS 

VANDERELST 

31.2 

30.6 

27.8 

25.2 

24,4 

2)MARLBORO 

P.M.B. 

P.M.B. 

5.4 

7.1 

8.7 

9.9 

11*5 

3)BASTOS 

CINTA 

CINTA 

6.7 

6.7 

6.5 

6.4 

7*0 

A)ST. MICHEL 

GOSSET 

GOSSET/RJR 

10.2 

9.2 

7.6 

6.8 

6*3 

5)GAUL0ISES 

CINTA 

CINTA 

6.0 

5.8 

5.5 

5.1 

5*0 

6)B0ULE D'OR 

B.A.T. 

B.A.T. 

4.3 

4.4 

4.4 

4.4 

4*3 

7)P. STUYVESANT 

ROTHMANS 

TURMAC • 

3.7 

3.8 

4.0 

3.9 

3.8 

8)RICHMOND 

ROTHMANS 

JUB/LAURENS 

3.5 

3.7 

3.6 

3.5 

3*5 

9)JOHNSON 

ROTHMANS 

JUB/LAURENS 

4.1 

4.0 

3.6 

3.4 

3*4 

I0)DUCAL 

ROTHMANS 

H.V* LANDEWIJK 

1.8 

2.0 

2.6 

3.2 

3*2 

11)BARCLAY 

B.A.T. 

B.A.T. 

- 

- 

— 

2.0 

2*3 

12)KENT 

LORILLARD 

H.V. LANDEWIJK 

2.4 

2.3 

2.2 

1.9 

1.9 

13)MARYLAND 

ROTHMANS 

H.V. LANDEWIJK 

1.7 

1.6 

1.4 

1.4 

1.4 

14)GOLD DOLLAR 

B.A.T. 

B.A.T. 

0.5 

0.6 

0.8 

1.1 

1.2 

15)B0ULE NATIONALE 

B.A.T. 

B.A.T. 

2.6 

2.2 

1.7 

1.3 

1.1 

MARKET SEGMENTATION/? 








FILTER (NON-MENTHOL) 


81.0 

82.3 

83.6 

84.7 

85.4 

FILTER MENTHOL 



0.7 

0.7 

0.7 

0.7 

0.7 

NON-FILTER 



18.3 

17.0 

15.7 

14.6 

13.9 

PRICE SEGMENTATION 

20'S 

25 T S SIZE 






PREMIUM 

+BF 63 

KS 

1.1 

1.1 

1.1 

1.1 

1.0 

HIGH 

BF 57-62 

BF 64-66 KS 

19.3 

21.8 

27.1 

31.5 

32.5 

MEDIUM 

BF 52-56 

BF 62-63 KS/RS 

78.4 

76.0 

70.4 

65.9 

64*9 

LOW 

- 

BF 60-61 RS 

1.2 

1.1 

1.3 

1.5 

1*6 

TAR & NICOTINE SEGMENTATION/? 







ULTRA LOW (0-6MG TAR) 


1.0 

1.1 

1.8 

4.3 

5.0 

LOW (6-10MG TAR) 



4.7 

4.5 

4.7 

4.7 

4.6 

FULL FLAVOR (+10- MG TAR) 


94.3 

94.4 

93.6 

91.0 

90.4 
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Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 



(BELGIUM/LUXEMBOURG) 


1980 


TOBACCO TYPE SEGMENTATION % 

BLOND: LOCAL BLOND 49.3 

BLENDED 19.6 

BLACK 25.4 

LTN -LOCAL BLOND 4.0 

-BLENDED 1.7 

LENGTH SEGMENTATION % 

79 MM AND SHORTER RS 75.9 

80 MM TO 85 MM KS 20.3 

86 MM TO 94 MM SKS 1.0 

96 MM TO 100MM 2.6 

OVER 100M 0.2 

PACK COUNT SEGMENTATION % 

20 CIGTS/PACK 17.0 

25 CIGTS/PACK 83.0 


PACK TYPE SEGMENTATION % 

SOFT PACK 88.9 
FLIP TOP BOX (HINGE LID) 9.5 
SLIDE AND SHELL 0.7 
PRINCESS PACK 0.9 


0ei'90C9z02 


1981 

1982 

1983 

1984 

48.8 

45.5 

42.7 

42.3 

22.0 

27.2 

29.4 

30.1 

23.6 

20.7 

18.8 

17.8 

3.7 

3.9 

4.1 

4.1 

1.9 

2.5 

4.9 

5.5 


73.2 

66.6 

61.4 

60.1 

22.9 

29.3 

34.5 

35.7 

1.0 

1.1 

1.0 

1.0 

2.7 

2.8 

2.8 

2.9 

0.2 

0.2 

0.3 

0.3 


19.8 

25.2 

29.5 

30.5 

80.2 

74.8 

70.5 

69.5 


86.3 

83.0 

79.3 

77.4 

12.1 

15.4 

19.1 

21.0 

0.6 

0.6 

0.6 

0.6 

1.0 

1.0 

0.9 

0.9 


EEC 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 



(BELGIUM/LUXEMBOURG) 

1980 

1981 

1982 

1983 

1984 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 
*NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION 

2 

2 

2 

2 

2 

B) RADIO 

2 

2 

2 

2 

2 

C) NEWSPAPERS 

3 

3 

3 

3 

3 

D) MAGAZINES 

3 

3 

3 

3 

3 

E) COUPONS 

2 

2 

2 

2 

2 

F) POINT OF SALE 

1 

1 

1 

1 

1 

G) BILLBOARDS 

1 

1 

3 

3 

3 

H) CINEMA 

1 2 

2 

2 

2 

2 

I) SAMPLING 

3 

3 

3 

3 

3 

HEALTH WARNING & T&N LISTINGS 

ANSWER EITHER: YES OR NO 

WARNING ON: A) PACKS 

YES 

YES 

YES 

YES 

YES 

B) CARTONS 

YES 

NO 

NO 

NO 

NO 

C) ADVERTISING 

YES 

YES 

YES 

YES 

YES 

SPECIFIC T&N NUMBERS ON: 

A) PACKS 

NO 

NO 

YES 

YES 

YES 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

CONSUMPTION OF OTHER TOBACCO PRODUCTS 

CIGAR (MILLIONS) 

204.1 

163.3 

147.6 

140.7 

NOT 

SMOKING TOBACCO (THOUSAND KILOS) 

4,546.6 

4,933.1 

6,343.0 

7,009.0 

AVAILABLE 

CIGARILLOS (THOUSAND KILOS) 

808.7 

730.9 

715.2 

733.5 



T6t , 90G920g 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 





PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: FRANCE 



1980 

1981 

1982 

1983 

1984 

TOTAL CIGARETTE CONSUMPTION (MILLIONS) 

85,650 

85,414 

86,368 

87,915 

89,672 

POPULATION TOTAL (MILLIONS) 

_ 


52.8 

54.3 

55.1 

PER CAPITA CONSUMPTION 

— 

— 

1636 

1619 

1627 

POPULATION OVER 15 YR OF AGE (MILLIONS) 

— 

— 

40.8 

43.0 

42.5 

PER CAPITA OVER 15 YRS 

— 

— 

2159 

2045 

2110 

SMOKER INCIDENCE 

% OF TOTAL POPULATION (15+ years) 

29.0 

N. A. 

N.A. 

N.A. 

. 30.0 

% OF FEMALE POPULATION 

20.2 

N.A* 

N.A. 

N.A. 

22.0 

% OF MALE POPULATION 

38.0 

N. A. 

N.A. 

N.A. 

39.0 

COMPANY SHARES 

1)SEITA 

74.A 

70.3 

67.1 

63.7 

62.1 

2)PHILIP MORRIS 

7.6 

9.9 

11.8 

14.3 

15.8 

3) ROTHMANS 

12.7 

14.5 

15.3 

15.6 

15.1 

4)R.J. REYNOLDS 

3.0 

3.1 

3.3 

3.8 

4.5 

OTHERS 

2.3 

2.2 

2.5 

2.6 

2.5 


KGfr90C9202 
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FRANCE - Brand Shares % 



BRAND NAME 

MANUF. 

1980 

1981 

1982 

1983 

1984 

1 . 

GAULOISES NF 

SEITA 

24.7 

24.0 

23.0 

21.9 

20.2 

2. 

MARLBORO RED 

PM 

6.7 

8.7 

10.2 

12.1 

13.2 

3. 

GAULOISES FILTRE 

SEITA 

17.4 

15.4 

13.9 

12.9 

11.2 

4. 

GITANES NF 

SEITA 

18.3 

8.2 

8.2 ' 

8.0 

7.8 

5. 

PETER STUYVESANT RED 

ROTHMANS 

5.7 

6.4 

6.8 

6.7 

6.3 

6. 

GITANES FILTRE 

SEITA 

5.3 

4.7 

4.5 

4.1 

3.8 

7. 

CAMEL FILTRE 

RJR 

1.8 

1.9 

2.1 

2.5 

3.1 

8. 

GAULOISES BLONDES 

SEITA 

- 

- 

_ 

- 

2.6 

9. 

GITANES MAIS NF 

SEITA 

3.6 

3.3 

3.1 

2.8 

2.5 

10. 

ROTHMANS RED 

ROTHMANS 

0.7 

1.1 

1.4 

1.6 

1.7 

11. 

PETER STUYVESANT EXTRA MILD 

ROTHMANS 

2.0 

1.7 

1.6 

1.6 

1.5 

12. 

GAULOISES LEGERES 

SEITA 



0.1 

0.9 

1.5 

13. 

ROYALE RED 

SEITA 

l?5 

174 

1.4 

1.4 

1.3 

14. 

ROYALE MENTHOL 

SEITA 

1.2 

1.3 

1.3 

1.2 

1.1 

15. 

PM SUPERLIGHTS 

PM 

0.2 

0.5 

0.6 

0.8 

1.1 

16. 

GITANES MAIS F 

SEITA 

1.7 

1.6 

1.4 

1.2 

1.1 

TOBACCO TYPE SEGMENTATION 







Blond 



30.9 

35.4 

39.1 

43.0 

47.1 

Black 



69.1 

64.6 

60.9 

57.0 

52.9 

MARKET 

SEGMENTATION 







Filter 

(Non-Menthol) 


57.3 

58.4 

59.8 

61.6 

64.4 

Filter 

(Menthol) 


3.8 

4.0 

4.0 

3.9 

3.5 

Non-Filter 


38.9 

37.7 

36.3 

34.5 

32.1 


cmomoa 

EEC 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 



(FRANCE) 


PRICE SEGMENTATION % (As per October 1984) 

1980 

1981 

1982 

1983 

1984 

Category A FF 4.25 - 5.35 

66.2 

61.5 

58.0 

54.5 

50.7 

Category B FF 5.85 - 7.20 

6.8 

7.2 

7.8 

7.8 

9.8 

Category C FF 7.30 - 7.55 

12.3 

13.6 

14.6 

15.2 

15.4 

Category D FF 7.65 

13.3 

16.2 

' 18.1 

21.0 

22.6 

Category E FF 7.65 - 9.30 

1.4 

1.5 

1.5 

1.5 

1.5 

TAR SEGMENTATION % 

Tar (mg) 0-6 

3.2 

4.2 

4.4 

4.6 

4.8 

6.1 - 10 

4.0 

4.0 

4.5 

5.7 

6.5 

10.1 + 

92.8 

91.8 

91.1 

89.7 

88.8 

CONSUMPTION OF OTHER TOBACCO PRODUCTS 

CIGARS 

N.A. 

N.A. 

N.A. 

N.A. 

N.A. 

PIPE TOBACCO (THOUSAND KILOS) 

N.A. 

N.A. 

N.A. 

N.A. 

N.A. 

ROLL YOUR OWN (THOUSAND KILOS) (EST.) 

1200 

1360 

1560 

1795 

1970 

SNUFF (THOUSAND KILOS) 

N.A. 

N.A. 

N.A. 

N.A. 

N.A. 


fcCt’90C9Z0?! 
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(FRANCE) 

1980 

1981 

1982 

1983 

1984 

TOBACCO TYPE SEGMENTATION % 






BLOND: AMERICAN BLEND 

10.9 

13.5 

15.8 

18.9 

21.1 

VIRGINIA 

3.8 

4.6 

5.1 

5.6 

5.8 

OTHER BLOND 

16.2 

17.3 

18.2 

18.5 

20.2 

BLACK: 

69.1 

64.6 

60.9 

57.0 

52.9 

LENGTH SEGMENTATION % 






84 MM AND SHORTER 

75.8 

73.8 

72.4 

70.9 

70.9 

85 MM - 89 MM 

20.8 

22.7 

24.0 

25.4 

25.4 

90 MM - 100 MM 

3.1 

3.1 

3.2 

3.3 

3.3 

120 PM 

0.4 

0.4 

0.4 

0.4 

0.4 


CIGARETTE ADVERTISING MEDIA AVAILABILITY 
* NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION 

B) RADIO 

C) NEWSPAPERS 

D) MAGAZINES Since 1976, increasing advertising for "alibi" products 

E) COUPONS (lighters, matches, books, travel, sports, etc.) 

F) POINT OF SALE In banned media also. 

G) BILLBOARDS 

H) CINEMA 

I) SAMPLING 


2 

2 

3 

3 

2 

3 

2 

2 

3 


2 

2 

3 

3 

2 

3 

2 

2 

3 


HEALTH WARNING & T&N LISTINGS 
ANSWER EITHER: YES OR NO 


YES YES 


WARNING ON: A) PACKS 

B) CARTONS 

C) ADVERTISING 

SPECIFIC T&N NUMBERS ON: 

A) PACKS 

B) CARTONS 

C) ADVERTISING 

£Cfr90C920 Z 


A A 


A A 


EEC 
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PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: GERMANY 

1980 


TOTAL CIGARETTE CONSUMPTION (MILLIONS) 127,062 

OF WHICH LOCAL MANUFACTURE: 125,636 

IMPORTED FROM 1) FRANCE 939 

2) DENMARK 473 

3) IRELAND 

4) ITALY 14 

5) OTHERS - 

POPULATION TOTAL (MILLIONS) 61.4 

PER CAPITA CONSUMPTION 2,068 

POPULATION OVER 15 YR OF AGE (MILLIONS) 50.1 

PER CAPITA OVER 15 YRS 2,537 


SMOKER INCIDENCE 

% OF TOTAL POPULATION 
% OF FEMALE POPULATION 
% OF MALE POPULATION 


COMPANY SHARES 

1) BAT 27.8 

2) REEMTSMA 21.6 

3) PHILIP MORRIS 13-3 

4) BRINKMANN 17.4 

5) REYNOLDS 8.5 

6) BAD. TABAK MANUFAKTUR 9.5 

7) AUSTRIA 0.6 

8) IMPERIAL 0.8 

Others 0.6 


9Dt-90e9g02 


1981 

1982 

1983 

1984 

129,609 

111,496 

113,699 

117,708 

128,005 

107,216 

108,851 

113,123 

925 

744 

689 

698 

592 

585 

692 

940 

70 

55 

52 

50 

17 

32 

43 

64 

— 

2,864 

3,372 

2,833 

61.7 

61.7 

61.3 

61.3 

2,102 

1,807 

1,854 

1,920 

50.7 

51.1 

50.9 

50.9 

2,559 

2,181 

2,234 

2,313 


31 

27 

29 

30 

25 

23 

24 

25 

37 

32 

34 

35 


27.5 

27.2 

24.4 

25.3 

21.6 

20.6 

21.1 

20.7 

14.4 

14.2 

15.9 

17.6 

16.8 

14.8 

13.4 

12.8 

9.0 

9.7 

10.8 

10.9 

8.9 

8.3 

8.0 

7.3 

0.4 

0.9 

2.0 

1.5 

0.8 

0.7 

0.5 

0.5 

0.7 

3.6 

3.9 

3.4 


EEC 13 
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(GERMANY) 


1980 

1981 

1982 

1983 

1984 

BRAND FAMILY SHARES % 

TRADEMARK 

BRAND NAME OWNERSHIP MANUFACTURER 

1)HB BAT 

18.6 

18.1 

17.9 

14.4 

15.5 

2)MARLBORO 

PHILIP MORRIS 

13.2 

14.3 

14.0 

11.6 

14.9 

3) CAMEL 

REYNOLDS 

6.9 

7.4 

8.2 

7.8 

9.1 

4)LORD EXTRA 

BRINKMANN 

10.4 

9.9 

8.5 

6.8 

7.0 

5)P. STUYVESANT 

REETSMA 

7.3 

7.2 

7.1 

5.3 

5.6 

6)WEST 

REEMTSMA 

O.Q 

0.6 

0.5 

6.3 

5.1 

7)ERNTE 23 

REEMTSMA 

7.0 

6.6 

6.4 

4.6 

4.8 

8)REVAL 

BAD. TAB. MAN 1 . 

5.9 

5.4 

5.1 

4.1 

4.1 

9)R 6 

REEMTSMA 

4.6 

4.8 

4.5 

3.6 

3.8 

10)ROTHHANDLE 

BAD.TAB.MAN. 

3.6 

3.4 

3.2 

2.7 

2.6 

11)L & M 

PHILIP MORRIS 

- 

- 

- 

3.9 

2.2 

12)LUX 

BRINKMANN 

4.2 

3.9 

3.4 

2.2 

2.1 

13)PEER 

BRINKMANN 

1.0 

0.9 

0.8 

2.3 

2.0 

14)KRONE 

BAT 

3.1 

3.0 

2.6 

1.8 

1.7 

15)KURMARK 

BAT 

1.7 

1.8 

1.8 

1.5 

1.6 

OTHERS 


12.5 

12.7 

16.0 

21.1 

17.9 

* BRAND FAMILIES 

MARKET SEGMENTATION % 

FILTER (NON-MENTHOL) 


87.0 

87.6 

88.3 

89.3 

89.8 

FILTER MENTHOL 


1.2 

1.3 

1.3 

1.2 

1.2 

NON-FILTER 


11.8 

11.1 

10.4 

9.5 

9.0 

PRICE SEGMENTATION % 

ULTRA LOW (-DM 

3, -)* 

- 

- 

3.7 

5.1 

4.0 

INTERMEDIATE ( DM 

3, - - DM 3.30)* 

- 

- 

- 

14.4 

10.7 

SUB-MAIN-STREAM ( DM 

3.30 - DM 3.40)* 

3.8 

3.7 

3.3 

5.1 

3.8 

MAIN-STREAM ( DM 3.40 - DM 3.50)* 

54.4 

53.5 

52.7 

42.3 

44.1 

PREMIUM ( DM 

3.50 - DM 3.80)* 

40.4 

41.3 

39.1 

31.3 

35.3 

LUXURY ( DM 

3.80 +)* 

1.5 

1.5 

1.2 

1.6 

2.1 

* Price per 19 cigs. 

<MM’90C9g0g 
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(GERMANY) 

1980 

TAR & NICOTINE SEGMENTATION % 

Nicotine (mg) 

0.0 - 0.4 

17.2 

0.5 - 0.9 

69.1 

1.0 - 1.4 

12.6 

1.5 + 

0.6 

TOBACCO TYPE SEGMENTATION % 

BLOND: AMERICAN 

29.8 

VIRGINIA 

1.0 

EUROPEAN 

58.2 

BLACK 

10.2 

ORIENTAL 

0.2 

OTHER (UNDEFINED) 

0.6 

LENGTH SEGMENTATION % 


84 MM AND SHORTER 

12.1 

84 MM - 85 MM 

82.6 

90 MM - 99 MM 

2.2 

100 MM 

2.1 

OVER 100 MM 

0.4 

OTHER (UNDEFINED) 

0.6 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 
^NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION 

2 

B) RADIO 

2 

C) NEWSPAPERS 

3 

D) MAGAZINES 

3 

E) COUPONS 

2 

F) POINT OF SALE 

1 

G) BILLBOARDS 

3 

H) CINEMA 

3 

I) SAMPLING 

3 


smoc9gog 


1981 

1982 

1983 

1984 

17.1 

15.4 

12.4 

13.3 

69.7 

68.5 

75.4 

73.4 

11.9 

11.3 

11.5 

12.2 

0.6 

0.6 

0.6 

0.6 


32.1 

32.6 

36.4 

42.0 

1.1 

1.1 

1.1 

1.2 

56.4 

56.8 

54.8 

48.9 

9.6 

8.9 

7.4 

7.4 

0.1 

0.1 

0.1 

0.1 

0.7 

0.5 

0.2 

0.4 


11.3 

10.5 

9.5 

9.1 

83.2 

84.2 

85.9 

84.6 

2.3 

2.5 

2.2 

2.3 

2.1 

2.0 

1.9 

3.3 

0.4 

0.4 

0.3 

0.3 

0.7 

0.4 

0.2 

0.4 


2 

2 

2 

2 

2 

2 

2 

2 

3 

3 

3 

3 

3 

3 

3 

3 

2 

2 

2 

2 

1 

1 

1 

1 

3 

3 

3 

3 

3 

3 

3 

3 

3 

3 

3 

3 
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(GERMANY) 


1984 


1980 


1981 1982 1983 


HEALTH WARNING & T&N LISTINGS 
ANSWER EITHER: YES OR NO 

WARNING ON: A) PACKS 

B) CARTONS 

C) ADVERTISING 

SPECIFIC T&N NUMBERS ON: 

A) PACKS 

B) CARTONS 

C) ADVERTISING 

CONSUMPTION OF OTHER TOBACCO PRODUCTS 
CIGARS (MILLIONS) 

PIPE TOBACCO (THOUSAND KILOS) 

ROLL YOUR OWN (THOUSAND KILOS) 

SNUFF (THOUSAND KILOS) 


YES 

YES 

YES 

YES 

YES 

NO 

NO 

NO 

NO 

NO 

YES 

YES 

YES 

YES 

YES 


YES 

YES 

YES 

YES 

YES 

NO 

NO 

NO 

NO 

NO 

YES 

YES 

YES 

YES 

YES 


2.155 X 

1.970 

1.723 

1.809 

1.800 

1.735 

1.833 

1.943 

1.806 

1.828 

10.000 

10.700 

18.200 

17.300 

15.700 

280 

300 





601-9009202 
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PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: GREECE 


1980 


TOTAL CIGARETTE CONSUMPTION (MILLIONS) 22,270 

OF WHICH LOCAL MANUFACTURE: 98.3% 

IMPORTED FROM 1) GERMANY 0.5% 

2) UK 0.8% 

3) OTHERS 0.4% 

POPULATION TOTAL (MILLIONS) 9.61 

PER CAPITA CONSUMPTION 2317 

POPULATION OVER 15 YR OF AGE (MILLIONS) 7.41 

PER CAPITA OVER 15 YRS 3005 

COMPANY SHARES 

1) PAPASTRATOS 41.3 

2) KARELIA 29.6 

3) KERANIS 14.1 

4) GEORGIADIS 9.9 

5) SEKAP 1.3 

6) CONSTANTINOU 2.1 

7) OTHERS 1•7 


0f*90C920g 


1981 

1982 

1983 

1984 

23,479 

25,683 

26,595 

28,228 

95.2% 

93.8% 

95.2% 

95.9% 

2.8% 

3.8% 

2.6% 

1.6% 

1.4% 

1.8% 

1.8% 

1.9% 

0.6% 

0.6% 

0.4% 

0.6% 

9.71 

9.83 

9.95 

10.06 

2418 

2613 

2673 

2806 

7.52 

7.54 

7.64 

7.74 

3122 

3406 

3481 

3647 


40,1 

41.0 

41.3 

39.5 

26.9 

25.2 

26.4 

28.0 

13.6 

14.0 

13.8 

13.6 

9.6 

8.8 

8.0 

7.7 

2.9 

2.6 

3.6 

4.9 

2.1 

2.2 

2.1 

2,2 

4.8 

6.2 

4.8 

4.1 


EEC 17 
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(GREECE) 

TOP 20 BRANDS SHARES % 


1980 


1981 1982 1983 


19b .ST 


TRADEMARK 


BRAND NAME 

1) KARELIA 

OWNERSHIP 

KARELIA 

MANUFACTURER 

KARELIA 

22.0 

19.5 

17.1 

15.8 

15.3 

2) MARLBORO RED 

PM 

PAPASTRATOS 

10.1 

13.8 

15.6 

15.2 

14.0 

3) ASSOS F SOFT 

PAPASTRATOS 

PAPASTRATOS 

12.5 

11.8 

11.6 

11.4 

11.1 

4) ANTINICOT 22 

GEORGIADIS 

GEORGIADIS 

7.4 

7.3 

6.8 

5.8 

5.2 

5) KARELIA LIGHTS 

KARELIA 

KARELIA 

- 

- 

0.7 

3.4 

5 • 1 

6) ASSOS EXPORT 

PAPASTRATOS 

PAPASTRATOS 

6.1 

5.7 

5.2 

4.6 

4.4 

7) ASSOS NF 

PAPASTRATOS 

PAPASTRATOS 

2.9 

2.7 . 

3.1 

3.6 

3.8 

8) KERANIS F 

KERANIS 

KERANIS 

1.8 

2.0 

2.4 

2.4 

2.6 

9) OSCAR 100's 

KERANIS 

KERANIS 

1.8 

1.9 

2.1 

2.4 

2.4 

10) ANTINICOT SP 

GEORGIADIS 

GEORGIADIS 

2.3 

2.1 

1.8 

2.1 ■ 

2.2 

11) REX 

KERANIS 

KERANIS 

3.1 

3.0 

2.4 

2.4 

2.2 

12) ASSOS F (KAS.) 

PAPASTRATOS 

PAPASTRATOS 

1.6 

1.5 

1.6 

1.9 

1.9 

13) SEKAP 

SEKAP 

SEKAP 

- 

- 

— 

*- 

1.6 

14) OLD NAVY 

PAPASTRATOS 

PAPASTRATOS 

2.3 

2.0 

1*9 

1*7 

1.6 

15) PALLAS F KS 

KERANIS 

KERANIS 

1.9 

1.4 

1*3 

1*4 

1.5 

16) WEST 

REEMTSMA 

SEKAP 

- 

- 

— 

1.2 

1.4 

17) ROTHMANS KS 

ROTHMANS 

GEORGIADIS 

0.3 

0.4 

0*9 

1.3 

1 * 4 

18) CAMEL F 

RJR 

KARELIA 

0.2 

0.7 

0*8 

1.1 

1.3 

19) AROMA F 

KERANIS 

KERANIS 

1.1 

1.3 

1.3 

1.3 

1.3 

20) MARLBORO LTS 

PM 

PAPASTRATOS 

- 

— 

— 

0.8 

1.0 


MARKET SEGMENTATION % 

FILTER (NON-MENTHOL) 

91.6 

93.0 

94.0 

94.0 

94.0 

NON-FILTER 

8.4 

7.0 

6.0 

6.0 

6.0 

PRICE SEGMENTATION % 

PREMIUM DRS 67+ (AT 31/12/84) 

15 

23 

28 

29 

29 

HIGH DRS 47-62 

18 

16 

14 

17 

18 

MEDIUM DRS 40-26 

62 

57 

54 

50 

50 

LOW DRS 34-38 

5 

5 

4 

4 

3 

TAR & NICOTINE SEGMENTATION % 

LOW (UNDER 15mg) 

0.4 

3.5 

5.0 

4.7 - 

4.2 

HIGH/FULL FLAVOR (15mg+) 

99.6 

96.5 

95.0 

95.3 

95.8 


Tfri>90e9g0g 
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(GREECE) 

1980 

1981 

1982 

1983 . 

1984 

TOBACCO TYPE SEGMENTATION % 

INTERNATIONAL BLENDS 

16.5 

24.2 

27.8 

28.6 

28.0 

LOCAL BLENDS 

4.8 

4.4 

4.5 

7.8 

11.9 

ORIENTAL 

78.7 

71.4 

67.7 

63.6 

60.1 

LENGTH SEGMENTATION % 

71 MM TO 79 MM 

8.4 

7.0 

6.4 

6.0 

5.9 

80 mm to 85 MM 

87.9 

89.5 

90.0 

89.8 

90.0 

95 MM TO 99 MM 

0.4 

0.5 

0.5 

0.3 

0.4 

100 MM 

3.2 

2.9 

2.9 

3.8 

3.6 

OVER 100 MM 

0.1 

0.1 

0.2 

0.1 

0.1 

PACK TYPE SEGMENTATION % 

SOFT PACK 

36.1 

33.6 

32.9 

31.9 

30.1 

FLIP TOP BOX 

36.1 

41.0 

43.2 

45.1 

47.6 

SHOULDER PACK 

27.5 

25.0 

23.2 

22.7 

21.9 

PRINCESS PACK 

0.3 

0.4 

0.7 

0.3 

0.4 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 
*NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION 

2 

2 

2 

2 

2 

B) RADIO 

2 

2 

2 

2 

2 

C) NEWSPAPERS 

1 

1 

1 

1 

1 

D) MAGAZINES 

1 

1 

1 

1 

1 

E) COUPONS 

2 

2 

2 

2 

2 

F) POINT OF SALE 

1 

1 

1 

1 

1 

G) BILLBOARDS 

1 

1 

1 

1 

1 

H) CINEMA 

1 

1 

1 

1 

1 

I) SAMPLING 

1 

1 

1 

1 

1 


■1 ■ 

- 

EEC 
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(GREECE) 

1980 

HEALTH WARNING & T&N LISTINGS 

ANSWER EITHER: YES OR NO 

WARNING ON: A) PACKS 

NO 

B) CARTONS 

NO 

C) ADVERTISING 

NO 

SPECIFIC T&N NUMBERS ON: 

A) PACKS 

NO 

B) CARTONS 

NO 

C) ADVERTISING 

NO 

TAR BANDS PRINTED ON: 

A) PACKS 

NO 

B) CARTONS 

NO 

C) ADVERTISING 

NO 

CONSUMPTION OF OTHER TOBACCO PRODUCTS 

CIGARS (KILOS) 

14.4 

PIPE TOBACCO (THOUSAND KILOS) 

34.4 


Ct’t'90C9g0g 


1981 

1982 

1983 

1984 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

25,3 

21.9 

21.9 

N/A 

45.0 

55.5 

49.9 

N/A 
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NAME OF MARKETS IRELAND 


TOTAL CIGARETTE CONSUMPTION 

POPULATION TOTAL (MILLIONS) 

PER CAPITA CONSUMPTION 

COMPANY SHARES 

1) R.J. CARROLL & CO. (ROTHMANS) 

2) CALLAHER 

3) PLAYER & WILLS 

4) OTHERS 


BRAND FAMILY SHARES % 


BRAND NAME 

1) MAJOR EXTRA SIZE 

2) CARROLLS NO. 1 

3) SILK CUT 

4) PLAYERS 

5) ROTHMANS 

6) GOLD BOND 

7) BENSON & HEDGES 

8) SWEET AFTON 

9) WOODBINE 
OTHERS 


MANUFACTURER 
P.J. CARROLL 
P.J. CARROLL 
GALLAHER 
PLAYER-WILLS 
P.J. CARROLL 
GALLAHER 
GALLAHER 
P.J. CARROLL 
PLAYERS & WILLS 


MARKET SEGMENTATION % 
FILTER (NON-MENTHOL)■ 
FILTER MENTHOL 
NON-FILTER 


1980 

1981 

1982 

1983 

1984 

7.5 

7.2 

6.7 

6.5 

NA 

3.40 

3.44 

3.48 

3.4 

NA 

2,206 

2,093 

1,925 

1,926 

NA 


53.0 . 

54.8 

56.0 

53.0 

NA 

25.0 

24.7 

23.8 

27.2 

NA 

21.0 

20.0 

19.7 

19.3 

NA 

1.0 

0.5 

0.5 

0.5 

NA 


23.00 

24.00 

25.25 

22.5 

NA 

17.50 

16.50 

15.75 

16.5 

NA 

13.50 

13.00 

14.50 

13.0 

NA 

11.25 

10.75 

10.50 

NA 

NA 

7.25 

9.00 

9.25 

8.5 

NA 

5.50 

5.25 

4.50 

5.0 

NA 

4.00 

4.25 

4.50 

5.0 

NA 

3.25 

3.25 

3.00 

3.0 

NA 

2.75 

2.50 

2.25 

2.0 

NA 

12.00 

11.50 

13.00 

24.5 

NA 


86.0 


86.5 

87.0 

88.5 

NA 

1.0 


1.0 

1.0 

0.5 

NA 

13.0 

% 

12.5 

12.0 

11.0 

NA 


t’frt'SOCSgOJ! 
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1980 

PRICE SEGMENTATION % 

HIGH 

15.0 

MEDIUM 

70.0 

LOW 

15.0 

TOBACCO TYPE SEGMENTATION % 

BLOND: VIRGINIA 

100.0 

LENGTH SEGMENTATION % 

70 MM AND SHORTER 

3.0 

71 MM TO 79 MM 

76.0 

80 MM TO 85 MM 

21.0 


CIGARETTE ADVERTISING MEDIA AVAILABILITY 
* NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 


A) TELEVISION 2 

B) RADIO 2 

C) NEWSPAPERS 3 

D) MAGAZINES 3 

E) COUPONS 2 

F) POINT OF SALE 3 

G) BILLBOARDS 2 

H) CINEMA 2 

I) SAMPLING 3 


HEALTH WARNING & T&N LISTING 
ANSWER EITHER: YES OR NO 

WARNING ON: A) PACKS 

B) CARTON 

C) ADVERTISING 


SPP90C9202 


1981 

1982 

1983 

1984 

NA 

54.50 

NA 

NA 

NA 

28.75 

NA 

NA 

NA 

16.75 

NA 

NA 


100.0 

100.0 

NA 

NA 

2.8 

2.5 

NA 

NA 

74.2 

72.0 

NA 

NA 

23.0 

25.5 

NA 

NA 


2 

2 

2 

2 

2 

2 

2 

2 

3 

3 

3 

3 

3 

3 

3 

3 

2 

2 

2 

2 

•3 

3 

3 

3 

2 

2 

2 

2 

2 

2 

2 

2 

3 

3 

3 

3 


YES 

YES 

YES 


YES 

NO 

NO 


YES 

YES 

YES 


EEC 22 
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1980 


1981 


SPECIFIC T & N NUMBERS ON: 

A) PACKS 

B) CARTONS 

C) ADVERTISING 


TAR BANDS PRINTED ON: 

A) PACKS 

B) CARTONS 

C) ADVERTISING 


CONSUMPTION OF OTHER TOBACCO PRODUCTS 
CIGARS (METRIC TONS) 

PIPE TOBACCO (METRIC TONS) 

ROLL YOUR OWN (METRIC TON) 


160 

420 


140 

400 


1982 


NO 

NO 

NO 


YES 

YES 

YES 


140 

395 


1983 


NO 

NO 

NO 


YES 

YES 

YES 


NA 

NA 


1984 


NO 

NO 

NO 


YES 

YES 

YES 


NA 

NA 


9t't'90C920a 
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PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: ISRAEL 


1980 


TOTAL CIGARETTE CONSUMPTION 

(Millions) 

6465 

OF WHICH LOCAL MANUFACTURE: 


91.3 

IMPORTED FROM 1) 

USA 


8.2 

2) 

OTHERS 


0.5 

POPULATION TOTAL 

(MILLIONS) 


4.3 

PER CAPITA CONSUMPTION 


1505 

SMOKER INCIDENCE 




% OF FEMALE POPULATION 


— 

% OF MALE POPULATION 


— 

COMPANY SHARES 




1) DUBEK 



86.6 

2) B & W 



3.8 

3) PM 



3.4 

4) OTHERS 



6.2 

BRAND FAMILY SHARES % 




TRADEMARK 



BRAND NAME 

OWNERSHIP 

MANUFACTURER 


1) TIME 

DUBEK 

DUBEK 

60.0 

2) EUROPA 

DUBEK 

DUBEK 

9.9 

3) BROADWAY 

DUBEK 

DUBEK 

7.8 

4) ROYAL 

DUBEK 

DUBEK 

7.1 

5) MONTANA 

DUBEK 

DUBEK 

0.9 

6) SHERATON 

DUBEK 

DUBEK 

2.6 

7) KENT 

B&W 

B&W 

3.6 

8) MARLBORO 

PM 

PM 

3.2 

OTHERS 



4.9 


0^9069802 


1981 

1982 

1983 

1984(EST.) 

6574 

6730 

6691 

6550 

92.0 

91.6 

91.8 

96.2 

7.7 

8.0 

8.0 

3.1 

0.3 

0.4 

0.2 

0.7 

4.3 

4.3 

4.4 

4.4 

1532 

1565 

1521 

1489 


41 

38 

N/A 

— 

32 

32 


— 

50 

44 



88.2 

86.4 

88.2 

90.4 

3.7 

4.2 

4.4 

1.6 

3.0 

3.3 

3.2 

1.4 

5.1 

5.2 

4.2 

6.6 


60.8 

60.0 

61.4 

60.0 

10.0 

10.0 

7.8 

11.0 

6.0 

7.0 

9.0 

9.0 

7.0 

4.0 

3,2 

4.0 

1.2 

1.4 

1.5 

3.0 

2.2 

2.0 

2.8 

2.0 

3.4 

4.0 

4.2 

1.6 

2.6 

2.9 

2.7 

1.1 

6.8 

8.7 

7.4 

10.3 
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(ISRAEL) 


1984 


MARKET SEGMENTATION % 

FILTER 

NON-FILTER 

TAR & NICOTINE SEGMENTATION % 

ULTRA LOW 

LOW (less than 15mg) 

HIGH/FULL FLAVOR (15mg+) 

TOBACCO TYPE SEGMENTATION % 

BLOND 

ORIENTAL 

LENGTH SEGMENTATION % 

70 MM AND SHORTER 
80 MM to 85 MM 
100MM 

PACK TYPE SEGMENTATION % 

SOFT PACK 
FLIP TOP BOX 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 
*NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION 

B) RADIO 

C) NEWSPAPERS 

D) MAGAZINES 

E) COUPONS 

F) POINT OF SALE 

G) BILLBOARDS 

H) CINEMA 

I) SAMPLING 


1980 

1981 

98.3 

98.8 

1.7 

1.2 


0.1 

100 

99.9 

87.0 

89.0 

13.0 

11.0 

N.A. 

N.A. 

N.A. 

N.A. 

N.A. 

N.A. 

N.A. 

N.A. 

N.A. 

N.A. 


2 

2 

2 

2 

1 

1 

1 

1 

2 

2 

1 

1 

1 

1 

1 

1 

1 

1 


1982 

1983 

98.8 

99.0 

1.2 

1.0 

0.1 

0.1 

99.9 

99.9 

90.0 

90.0 

10.0 

10.0 

5.0 

4.0 

85.0 

88.0 

10.0 

8.0 

10.0 

10.0 

90.0 

90.0 


2 

2 

2 

2 

1 

1 

1 

1 

2 

2 

1 

1 

1 

2 

1 

2 

1 

2 


99.0 

1.0 


0.1 

99.9 


90.0 

10.0 


3.0 

89.0 

8.0 


10.0 

90.0 


2 

2 

1 

1 

2 

1 

2 

2 

2 


81^9009202 
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(ISRAEL) 1980 1981 1982 1983 1984 

HEALTH WARNING & T&N LISTINGS 
ANSWER EITHER: YES OR NO 


WARNING ON: A) 

PACKS 

NO 

B) 

CARTONS 

NO 

C) 

ADVERTISING 

NO 

SPECIFIC T&N NUMBERS ON: * 

A) PACKS 

NO 

B) 

CARTONS 

NO 

c) 

ADVERTISING 

NO 

TAR BANDS PRINTED 
A) 

ON: 

PACKS 

NO 

B) 

CARTONS 

NO 

C) 

ADVERTISING 

NO 


6t't’9O£9202 


NO 

NO 

YES 

YES 

NO 

NO 

NO 

NO 

NO 

NO 

YES 

YES 


NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 


NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 
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PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: ITALY 


1980 


TOTAL CIGARETTE CONSUMPTION (MILLIONS) 98,700 

OF WHICH LOCAL MANUFACTURE: 60,725 

IMPORTED FROM 1) HOLLAND 19,143 

2) GERMANY 7,490 

3) FRANCE 633 

4) BELGIUM 430 

5) OTHERS 170 

6) FOREIGN BR. UNDER LICENSE 10,019 

POPULATION TOTAL (MILLIONS) 57.1 

PER CAPITA CONSUMPTION 1725 

POPULATION OVER 15 YR OF AGE (MILLIONS)EST. 42.6 

PER CAPITA OVER 15 YRS 2310 

SMOKER INCIDENCE 

% OF TOTAL POPULATION 37 

Z OF FEMALE POPULATION 25 

Z OF MALE POPULATION 50 

COMPANY SHARES 

1) MONITAL 61.6 

2) PHILIP MORRIS 28.8 

3) B.A.T. 3.5 

4) ROTHMANS 1.3 

5) REYNOLDS 0.6 

6) AUSTRIA TABAKWERKE 1.8 

7) REEMTSMAA 1.4 

OTHERS 1.0 


0Sfr90C9g02 


1981 

1982 

1983 

1984 

100,970 

101,641 

102,166 

104,283 

63,316 

66,811 

68,443 

66,893 

19,966 

18,280 

17,999 

21,579 

6,942 

6,259 

5,606 

5,784 

617 

581 

483 

440 

517 

569 

558 

648 

150 

135 

118 

113 

9,462 

9,006 

8,959 

8,808 

57.2 

57.3 

56.8 

56.9 

1765 

1769 

1799 

1833 

42.8 

42.9 

N.A. 

N.A. 

2358 

2363 

N.A. 

N.A. 


38 

39 

N.A. 

42 

26 

27 

N.A. 

29 

52 

52 

N.A. 

55 


62.7 

65.7 


67.0 

64.2 

28.5 

26.3 


25.8 

28.5 

3.2 

3.0 


2.9 

3.0 

1.3 

1.1 


1.2 

1.3 

0.7 

0.8 


0.9 

1.1 

1.5 

1.1 


0.9 

0.8 

1.1 

0.9 


0.6 

0.6 

1.0 

1.1 


0.7 

0.5 


EEC 27 
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(ITALY) 



1980 

BRAND FAMILY SHARES % 




TRADEMARK 



BRAND NAME 

OWNERSHIP 

MANUFACTURER 


1) MS 

MONITAL 

MONITAL 

38*2 

2) MARLBORO 

PM 

PM&(MONITAL LIC) 

15.5 

3) PM MULTIF. 

PM 

PM 

■ 2.1 

4) MURATTI-AMB 

PM 

PM&(MONITAL LIC) 

5.9 

5) DIANA 

PM 

MONITAL LIC. 

2.6 

6) MERIT 

PM 

PM 

1*5 

7) NAZIONALI 

MONITAL 

MONITAL 

5,8 

8) LIDO 

MONITAL 

MONITAL 

1.9 

9) N 80 

MONITAL 

MONITAL 

1.8 

10) SUPER 

MONITAL 

MONITAL 

3.2 

11) KIM 

B.A.T. 

B.A.T. 

2.3 

12) ALFA 

MONITAL 

MONITAL 

1.1 

13) NAZIONALI ESP MONITAL 

MONITAL 

2.1 

14) STOP 

MONITAL 

MONITAL 

1.2 

15) CAMEL 

RJR 

RJR 

0.4 

OTHERS 



14.4 

MARKET SEGMENTATION % 



FILTER (NON-MENTHOL) 


90.1 

FILTER MENTHOL 


1 

0.4 

NON-FILTER 



9.5 

PRICE SEGMENTATION % LIRA 


HIGH 

1850- 

-ABOVE 

— 

MEDIUM 

1400- 

-1800 

— 

POPULAR 

550- 

-1350 

— 

LOW 

BELOW- 

- 500 

— 


TAR & NICOTINE SEGMENTATION % 

LOW 

4.1 

MEDIUM 

14.7 

HIGH/FULL FLAVOR 

81.2 


TSl'90C9202 


1981 1982 1983 1984 


41.6 

45.2 

46.5 

44.9 

14.0 

11.8 

11.4 

12.7 

3.1 

3.2 

3.5 

4.0 

5.5 

4.7 

4.1 

3.9 

3.3 

3.7 

3.5 

3.6 

2.0 

2.3 

2.7 

3.5 

4.3 

3.6 

3.4 

3.1 

2.4 

3.0 

2.9 

2.9 

1.9 

2.0 

2.4 

2.2 

2.6 

2.1 

2.3 

2.2 

2.3 

2.2 

2.1 

2.1 

1.5 

2.0 

1.9 

1.9 

2.1 

2.0 

2.1 

1.7 

2.0 

1.8 

1.4 

1.3 

0.5 

0.5 

0.7 

0.9 

10.9 

9.9 

9.1 

9.1 


91.5 

92.1 

92.8 

93.3 

0.4 

0.4 

0.3 

0.3 

8.1 

7.5 

6.9 

6.4 


33.4 

29.9 

29.1 

31.9 

52.6 

56.9 

57.4 

56.0 

9.9 

10.0 

10.7 

9.3 

4.0 

3.2 

2.8 

2.8 


4. 

.2 

4.3 

4.8 

5.6 

13. 

,7 

13.0 

12.0 

11.6 

82. 

,1 

82.7 

83.1 

82.8 
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(ITALY) 

1980 

1981 

1982 

1983 

1984 

TOBACCO TYPE SEGMENTATION % 

BLOND: BLENDED 

81.9 

85.8 

86.8 

86.6 

87.0 

VIRGINIA 

1.0 

1.1 

1.0 

1.0 

1.0 

DARK AIR-CURED 

17.1 

13.1 

12.2 

11.9 

11.1 

EUROPEAN 

— 

— 

0.3 

0.5 

0.9 

LENGTH SEGMENTATION % 

70 MM AND SHORTER 

9.3 

8.0 

7.3 

6.8 

6.4 

71 MM TO 80 MM 

23.1 

25.0 

25.7 

25.3 

25.0 

81 MM to 85 MM 

61.5 

59.7 

59.5 

•> 60.5 

60.1 

86 MM TO 95 MM 

3.5 

3.6 

3.6 

3.4 

3.4 

95 MM TO 100 MM 

2.6 

3.7 

3.8 

4.0 

5.1 

OVER 100 MM 

.1 

.1 

.1 

0.1 

0.1 

PACK COUNT SEGMENTATION % 

UP TO 10 CIGTS/PACK 

.2 

.2 

.1 

0.04 

0.06 

20 CIGTS/PACK 

98*8 

98.8 

99.9 

99.96 

99.94 

PACK TYPE SEGMENTATION % 

SOFT PACK 

71.6 

71.. 3 

70.8 

71.1 

70.0 

FLIP TOP BOX 

27.8 

28.0 

28.5 

28.3 

29.4 

SLIDE AND SHELL 

0.1 

0.1 

0.1 

0.1 

0.1 

PRINCESS PACK 

0.5 

0.6 

0.6 

0.5 

0.5 


CIGARETTE ADVERTISING MEDIA AVAILABILITY 
*NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 


A) TELEVISION 2 

B) RADIO 2 

C) NEWSPAPERS 2 

D) MAGAZINES 2 

E) COUPONS 2 

F) POINT OF SALE 2 

G) BILLBOARDS 2 

H) CINEMA 2 

I) SAMPLING 2 


ZSt'90C9202 


2 

2 

2 

2 

2 

2 

2 

2 

2 


2 

2 

2 

2 

2 

2 

2 

2 

2 


2 

2 

2 

2 

2 

2 

2 

2 

2 


2 

2 

2 

2 

2 

2 

2 

2 

2 


EEC 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 



(ITALY) 

HEALTH WARNING & T&N LISTINGS 

ANSWER EITHER: YES OR NO 

1980 

1981 

1982 

1983 

1984 

WARNING ON: A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

SPECIFIC T&N NUMBERS ON: * 

A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

TAR BANDS PRINTED ON: 

A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

CONSUMPTION OF OTHER TOBACCO PRODUCTS 

CIGAR (MILLIONS) 

551 

551 

536 

524 

520 

PIPE TOBACCO (THOUSAND KILOS) 

1230 

1105 

950 

848 

702 

ROLL YOUR OWN (THOUSAND KILOS) 

80 

82 

96 

101 

106 

SNUFF (THOUSAND KILOS) 

91 

85 

81 

75 

68 


* Printed numbers are not required by Law, so they are printed only for Marketing purposes for 
light brands as Marlboro Lights, Merit, etc. 


ESt90C9202 
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PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: MALTA 




1980 

1981 

1982 

1983 

1984 

TOTAL CIGARETTE CONSUMPTION 

(MILLIONS) 

638 

660 

665 

665 

622 

OF WHICH LOCAL MANUFACTURE: 
IMPORTED FROM 1) US 

p • , - ' 

96.0 

96.0 

97.0 

98.0 

98.0 

2) UK 


4.0 

4.0 

3.0 

2.0 

2.0 

POPULATION TOTAL (MILLIONS) 


0.32 

0.32 

0.32 

0.32 

0.32 

PER CAPITA CONSUMPTION 


2010 

2060 

2078 

2078 

1944 

COMPANY SHARES 

1) CARRERAS OF MALTA 


62.0 

60.0 

60.0 

60.0 

65.0 

2) MALTA TOBACCO (BAT) 


35.0 

37.0 

37.0 

38.0 

30.0 

3) GALLAHER 


2.0 

2.0 

2.0 

1.0 

2.0 

4) ATW 


- 

- 

- 

- 

2.0 

5) PM 


1.0 

1.0 

1.0 

1.0 

1.0 

BRAND FAMILY SHARES % 

TRADEMARK 

BRAND NAME OWNERSHIP 

1) ROTHMANS ROTHMANS 

MANUFACTURER 

CARRERAS 

45.0 

44.0 

45.0 

44.0 

47.0 

2) DU MAURIER BAT 

MALTA TOB. 

25.0 

31.0 

28.0 

30.0 

25.0 

3) DUNHILL ROTHMANS 

CARRERAS 

13.0 

15.0 

15.0 

15.0 

18.0 

4) B&H BAT 

MALTA TOB. 

10.0 

6.0 

8.0 

7.0 

5.0 

5) RONSON ATW 

ATW 

- 

- 

- 

— 

2.0 

6) SILK CUT GALLAHER 

GALLAHER 

2.0 

2.0 

1.0 

1.0 

1.0 

7) MARLBORO PM 

PM 

1.0 

1.0 

1.0 

1.0 

1.0 

OTHERS 


4.0 

1.0 

2.0 

2.0 


MARKET SEGMENTATION % 

FILTER 


100 

100 

100 

100 

100 


fcSf>90C9202 
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(MALTA) 

1980 

1981 

1982 

1983 

1984 

TAR & NICOTINE SEGMENTATION % 

LOW (-15mg) 

9.0 

8.0 

8.3 

7.5 

12.3 

HIGH/FULL FLAVOR (+15mg) 

91.0 

92.0 

9!.7 

92.5 

87.7 

TOBACCO TYPE SEGMENTATION % 

BLOND: AMERICAN 

2.0 

2.0 

0.9 

0.8 

0.9 

VIRGINIA 

98.0 

98.0 

99.1 

99.2 

99.1 

LENGTH SEGMENTATION % 

70 MM AND SHORTER 

61.0 

64.0 

62.0 

61.0 

61.0 

71 MM TO 79 MM 

39.0 

36.0 

38.0 

39.0 

39.0 

PACK TYPE SEGMENTATION % 

SOFT PACK 

— 


3.0 

- 

- 

FLIP TOP BOX 

— 


95.0 

100.0 

h-* 

o 

o 

. 

o 

PRINCESS PACK 

— 


2.0 

- 

- 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 

*NOTATIONS: 1) YES 

2) BANNED 






3) RESTRICTED 

A) TELEVISION 

2 

2 

2 

2 

2 

B) RADIO 

3 

3 

3 

3 

3 

C) NEWSPAPERS 

1 

1 

1 

1 

1 

D) MAGAZINES 

1 

1 

1 

I 

1 

E) COUPONS 

2 

2 

2 

2 

2 

F) POINT OF SALE 

1 

1 

1 

1 

1 

G) BILLBOARDS 

3 

3 

3 

3 

3 

H) CINEMA 

2 

2 

2 

2 

2 

I) SAMPLING 

1 

1 

1 

1 

1 


251-9069202 

EEC 
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PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: NETHERLANDS 



1980 

1981 

1982 

1983 

1984 

TOTAL CIGARETTE CONSUMPTION (BILLIONS) 

21.6 

21.0 

20.9 

21.0 

16.9 

POPULATION TOTAL (MILLIONS) 

14.1 

14.2 

14.3 

14.3 

14.4 

PER CAPITA CONSUMPTION 

1529 

1480 

1464 

1467 

1172 

POPULATION OVER 15 YR OF AGE (MILLIONS) 

11.1 

11.2 

11.2 

11.3 

11.4 

PER CAPITA OVER 15 YRS 

1941 

1876 

1869 

1857 

1480 

SMOKER INCIDENCE 






% OF TOTAL POPULATION 

29.0 

27.1 

26.0 

25.1 

22.1 

% OF FEMALE POPULATION 

32.8 

31.3 

30.3 

29.8 

26.0 

% OF MALE POPULATION 

25.5 

22.8 

21.8 

20.2 

18.3 

COMPANY SHARES 






1) B.A.T. 

23.7 

24.2 

24.4 

25.7 

24.3 

2) TURMAC (ROTHMANS) 

23.2 

23.3 

23.4 

22.9 

22.8 

3) LAURENS(ROTHMANS) 

26.3 

25.5 

23.8 

22.5 

21.5 

4) PHILIP MORRIS 

7.9 

8.8 

10.0 

10.6 

12.6 

5) REYNOLDS 

10.5 

10.0 

10.2 

10.1 

11.1 

6) NIEMEYER 

7.3 

6.9 

6.0 

5.1 

4.5 

7) REEMTSMA 

1.1 

1.3 

2.2 

3.1 

3.2 


9St>90C9202 

EEC 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 






(NETHERLANDS) 1980 

BRAND FAMILY SHARES % 




TRADEMARK 



BRAND NAME 

OWNERSHIP 

MANUFACTURER 


i) 

CABALLERO 

ROTHMANS 

LAURENS 

23.1 

2) 

CAMEL 

REYNOLDS 

REYNOLDS 

10.0 

3) 

MARLBORO 

PH. MORRIS 

PH. MORRIS 

5.3 

4) 

P. STUYVES. 

ROTHMANS 

TURMAC 

9.8 

5) 

PALL MALL 

ROTHMANS 

TURMAC 

9.1 

6) 

GLADSTONE 

B.A.T. 

B.A.T. 

7.6 

7) 

BELINDA 

B.A.T. 

B.A.T 

5.2 

8) 

MANTANO 

B.A.T. 

B.A.T. 

5.4 

9) 

ROXY 

GALLAHER 

NIEMEYER 

6.1 

10) 

TIVOLI 

ROTHMANS 

LAURENS 

2.1 

ID 

NORTH STATE 

B.A.T. 

B.A.T. 

1.9 

12) 

RUNNER 

PH. MORRIS 

PH. MORRIS 

1.2 


MARKET SEGMENTATION % 


FILTER (NON-MENTHOL) 

59.6 

FILTER MENTHOL 

4.7 

NON-FILTER 


35.7 

PRICE SEGMENTATION % 


EXPENSIVE 

(ABOVE DFL. 0,15) 

1.7 

HIGH 

(DFL. 0,145/0,15) 

9.1 

POPULAR 

(DFL. 0,14) 

, 74.9 

SOUS POPULAR 

(DFL. 0,13/0,135) 

12.2 

CHEAP 

(DFL. 0,125 AND BELOW) 

2.1 


ASfr90C9g08 


1981 

1982 

1983 

1984 

22.3 

20.5 

19.5 

18.6 

9.5 

9.7 

9.6 

10.5 

6.4 

7.4 

8.0 

10.0 

9.5 

9.6 

9.5 

9.6 

9.0 

9.0 

8.6 

8.4 

7.4 

7.2 

7.2 

6.9 

5.6 

5.8 

5.8 

5.8 

5.5 

5.2 

4.6 

4.3 

5.8 

5.2 

4.4 

3.5 

2.2 

2.1 

2.1 

2.1 

1.7 

1.4 

1.3 

1.2 

1.2 

1.2 . 

1.0 

1.1 


61.5 

64.2 

66.3 

67.1 

4.7 

4.7 

4.7 

4.9 

33.8 

31.1 

29.0 

28.0 


1.8 

1.6 

1.2 

1.3 

10.3 

14.3 

17.8 

17.7 

73.0 

69.3 

64.5 

63.9 

12.6 

12.4 

13.1 

14.0 

2.3 

2.4 

3.4 

3.1 


EEC 3 A 


-.4 
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(NETHERLANDS) 


1980 

TAR & NICTINE SEGMENTATION % 

ULTRA LOW (0 - 7 

mg tar) 

2.8 

NORMAL LOW (7 - 13 

mg tar) 

11.3 

MEDIUM/FULL FLAVOR (13+ mg 

tar) 

85.9 

TOBACCO TYPE SEGMENTATION % 



.CONTINENTAL 


59.8 

AMERICAN 


30.6 

VIRGINIA 


3.4 

BLACK 


' 1.5 

MENTHOL 


4.7 


LENGTH SEGMENTATION % 

REGULAR (70-75 mm) 

34.0 

K.S. (80 - 85 nun) 

62.8 

S.K.S. (90 - 99 mm) 

1,1 

100 mm 

1.9 

120 mm 

0.2 

PACK COUNT SEGMENTATION 

SOFT PACK 

89.2 

FLIP TOP BOX 

8.7 

PRINCESS PACK 

2.1 


8St-90C9g0g 


1981 

1982 

1983 

1984 

2.7 

3.8 

5.6 

6.1 

11.4 

11.4 

10.3 

9.2 

85.9 

84.8 

84.1 

84.7 


58.7 

56.5 

55.2 

52.8 

31.4 

33.5 

34.9 

37.1 

3.7 

3.8 

3.7 

3.8 

1,. 5 

1.5 

1.5 

1.4 

4.7 

4.7 

4.7 

4.9 


32,2 

29.3 

27.1 

26.2 

64-4 

67.2 

69.4 

70.3 

1,1 

1.2 

1.1 

1.1 

2.1 

2.1 

2.1 

2.2 

0.2 

0.2 

0.2 

0.2 


87, 

.0 

84.0 

82.2 

80.0 

10. 

► 9 

13.9 

15.9 

18.3 

2, 

,1 

2.1 

1.9 

1.7 


EEC 35 
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/A->. 


(NETHERLANDS) 1980 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 
NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 


A) TELEVISION 2 

B) RADIO 2 

C) NEWSPAPERS 1 

D) MAGAZINES 1 

E) COUPONS 2 

F) POINT OF SALE 1 

G) BILLBOARDS 1 

H) CINEMA 3 

I) SAMPLING 3 

HEALTH WARNING & T&N LISTINGS 
ANSWER EITHER: YES OR NO 

WARNING ON: A) PACKS NO 

B) CARTONS NO 

C) ADVERTISING NO 

SPECIFIC T&N NUMBERS ON: 

A) PACKS NO 

B) CARTONS NO 

C) ADVERTISING NO 

TAR BRANDS PRINTED ON: 

A) PACKS NO 

B) CARTONS NO 

C) ADVERTISING NO 


6EL90C920?: 


1981 

1982 

1983 

1984 

2 

2 

2 

2 

2 

2 

2 

2 

1 

1 

1 

1 

1 

1 

1 

1 

2 

2 

2 

2 

1 

1 

1 

1 

1 

1 

1 

1 

3 

3 

3 

3 

3 

3 

3 

3 


NO 

YES 

YES 

YES 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 


NO 

YES 

YES 

YES 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 


NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 
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(NETHERLANDS) 


1980 

1981 

1982 

1983 

1984 

CONSUMPTION OF OTHER TOBACCO PRODUCTS 






CIGARS 

(MILLIONS) 

902 

824 

751 

723 

691 

PIPE TOBACCO 

(THOUSAND KILOS) 

587 

622 

629 

722 

733 

ROLL YOUR OWN 

(THOUSAND KILOS) 

13862 

14688 

14872 

17169 

17420 

CHEWING TOBACCO 

(THOUSAND KILOS) 

220 

233 

236 

182 

184 


09ft90C9202 
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PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: UNITED KINGDOM 


1980 1981 1982 1983 1984 


TOTAL CIGARETTE CONSUMPTION (MILLIONS) 

120,800 

108,300 

99,700 

102,000 

97,200 

OF WHICH LOCAL MANUFACTURE: 

, 100% 

100% 

100% 

100% 

100% 

TOTAL IMPORTED: 

* 

* 

* 

* 

* 

POPULATION TOTAL (MILLIONS) 

56.0 

56.0 

56.0 

56.0 

56.0 

PER CAPITA CONSUMPTION 

2,157 

1,934 

1,780 

1,821 

1,736 

POPULATION OVER 15 YR OF AGE (MILLIONS) 

44.2 

44.3 

44.5 

44.9 ’ 

44.9 

PER CAPITA OVER 15 YRS 

2,733 

2,445 

2,240 

2,272 

2,165 

SMOKER INCIDENCE 






% OF TOTAL POPULATION 

33 

31 

29 

30 

29 

% OF FEMALE POPULATION 

33 

31 

30 

31 

30 

% OF MALE POPULATION 

35 

31 

29 

29 

28 

COMPANY SHARES 






1) IMPERIAL 

51.0 

50.0 

46.0 

45.0 

44.0 

2) GALLAHER 

28.0 

28.0 

27.0 

28.0 

29.0 

3) CARRERAS ROTHMAN 

14.0 

13.0 

15.0 

16.0 

16.0 

4) PHILIP MORRIS 

2.0 

2.0 

3.0 

3.0 

5.0 

5) B.A.T. 

4.0 

6.0 

7.0 

7.0 

2.0 

OTHERS 

1.0 

1.0 

2.0 

1.0 

4.0 


(*DEMOTES LESS THAN 1%) 

T91-90C9202 
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Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 



(UNITED KINGDOM) 

BRAND FAMILY SHARES % 

TRADEMARK 

BRAND NAME OWNERSHIP 

MANUFACTURER 

1980 

1981 

1982 

1983 

19t . 

1)BENSON & HEDGES KS/LL 

GALLAHER 

12.3 

12.8 

14.3 

15.6 

16.8 

2)EMBASSY FAMILY 

WILLS 

20.6 

18.3 

17.9 

16.9 

16.5 

3)J. PLAYER SP. KS/INT 

PLAYERS 

2.8 

8.3 

9.6 

8.8 

8.9 

4) SILK CUT FAMILY 

GALLAHER 

7.6 

7.1 

6.9 

6.5 

6.5 

5)DUNHILL FAMILY KS/LL/INT 

ROTHMANS 

3.2 

3.7 

6.1 

5.1 

5.1 

6)PLAYERS NO. 6 KS/F 

PLAYERS 

9.8 

8.1 

6.6 

5.4 

4.4 

7)ROTHMAN'S KS/EXM 

ROTHMANS 

4.2 

3.7 

3.7 

3.7 

3.6 

8)P. STUYVESANT FAMILY KS/EXM 

ROTHMANS 

1.6 

2.6 

3.7 

3.6 

2.9 

9)MARLBORO FAMILY 

P. MORRIS 

2.0 

2.3 

2.7 

2.8 

2.8 

10)RAFFLES 

P. MORRIS 


— 

— 

— 

2.8 

11)LAMBERT & BUTLER FAMILY KS/SMP 

WILLS 

3.4 

3.5 

2.2 

2.5 ■ 

2.7 

12)J. PLAYER KS/SK 

PLAYERS 

4.0 

2.7 

4.0 

2.5 

2.2 

13)BERKELEY KS/LL 

GALLAHER 

— 

— 

1.5 

1.5 

1.6 

14)STATE EXPRESS 555 FAMILY LL/LLEXM B.A.T. 

3.0 

3.7 

4.3 

3.4 

1.2 

15)ARDATH 

B.A.T. 

— 

— 

1.9 

2.4 

0.8 

16)DU MAURIER KS 

B.A.T. 

0.5 

1.6 

1.6 

1.2 

0.4 


MARKET SEGMENTATION 

FILTER (NON-MENTHOL) 

92.0 

93.0 

94.0 

94.0 

95.0 

FILTER MENTHOL 

1.0 

1.0 

1.0 

1.0 

1.0 

NON-FILTER 

7.0 

6.0 

5.0 

5.0 

4.0 

PRICE SEGMENTATION % 

PREMIUM 

* 

* 

* 

1.0 

* 

HIGH 

70.0 

35.0 

38.0 

— 

— 

MEDIUM in 1983 becomes standard 

1.09 

65.0 

36.0 

67.0 

61.0 

LOW 

11.0 

* 

20.0 

31.0 

36.0 

ECONOMY 

* 

* 

6.0 

1.0 

3.0 


(*DENOTES LESS THAN 1%) 


EEC 39 
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(UNITED KINGDOM) 



1980 

1981 

1982 

1983 

1984 

TAR & NICOTINE SEGMENTATION% 






LOW (1-10MG) 

16.0 

15.0 

14.0 

15.0 

15.0 

LOW TO MIDDLE (11-16MG) 

11.0 

14.0 

18.0 

41.0 

49.0 

MIDDLE/FULL FLAVOR (17-22MG) 

73.0 

71.0 

68.0 

44.0 

36.0 

MIDDLE TO HIGH (23-28MG) 

* 

* 

* 

* 

* 

TOBACCO TYPE SEGMENTATION % 






BLOND: AMERICAN 

3.0 

3.0 

3.0 

3.0 

3.0 

VIRGINIA 

97.0 

97.0 

97.0 

97.0 

97.0 

MIXED 

— 

— 

— 

— 

— 

BLACK 

* 

* 

* 

* 

* 

LENGTH SEGMENTATION % 






70 MM AND SHORTER 

21.0 

16.0 

13.0 

16.0 

15.0 

71 MM TO 79 MM 

11.0 

9.0 

8.0 



80 MM TO 85 MM 

65.0 

72.0 

70.0 

71.0 

68.0 

86 MM TO 94 MM 

3.0 

4.0 

6.0 

12.0 

16.0 

95 MM TO 99 MM 

— 

— 

1.0 



100 MM 

— 

* 

1.0 



OVER 100 MM 

* 

* 

1.0 

1.0 

1.0 

PACK COUNT SEGMENTATION % 






UP TO 10 CIGTS/PACK 

3.0 

4.0 

8.0 

9.0 

9.0 

(X)ll TO 15 CIGTS/PACK 

— 

— 

— 

— 

— 

(X)16 TO 19 CIGTS/PACK 

— 

— 

— 

— 

— 

20 CIGTS/PACK 

97.0 

96.0 

92.0 

91.0 

91.0 

PACK TYPE SEGMENTATION % 






SOFT PACK 

* 

* 

* 

1.0 

1.0 

FLIP TOP BOX 

93.0 

94.0 

95.0 

98.0 

98.0 

SLIDE AND SHELL 

7.0 

6.0 

5.0 

1.0. 

1.0 

PRINCESS PACK 

* 

* 

* 

* 

* 


(^DENOTES LESS THAN 1%) (X) No data available for vending packs that historically range between 16-20 cigarettes 

per pack depending on prices. •; 

C91-90C9202 
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(UNITED KINGDOM) 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 
*NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION 

B) RADIO 

C) NEWSPAPERS 

D) MAGAZINES 

E) COUPONS 

F) POINT OF SALE 

G) BILLBOARDS 

H) CINEMA 

I) SAMPLING 

HEALTH WARNING & T&N LISTINGS 
ANSWER EITHER: YES OR NO 

WARNING ON: A) PACKS 

B) CARTONS 

C) ADVERTISING 

SPECIFIC T&N NUMBERS ON: 

A) PACKS 

B) CARTONS 

C) ADVERTISING 

TAR BAND PRINTED ON: 

A) PACKS 

B) CARTONS 

C) ADVERTISING (EXCEPT SPORTS 

SPONSORSHIP) 


1980 

1981 

1982 

1983 

1984 

2 

2 

2 

2 

2 

2 

2 

2 

2 

2 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

3 

3 

3 

3 

3 

3 

3 

3 

3 

3 

3 

3 

3 

3 

3 


YES 

YES 

YES 

YES 

YES 

NO 

NO 

NO 

NO 

NO 

YES 

YES; 

YES 

YES 

YES 


NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 

NO 


YES 

YES 

YES 

YES 

YES 

NO 

NO 

NO 

NO 

NO 

YES 

YES 

YES 

YES 

YES 
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(UNITED KINGDOM) 


1980 


1981 


1984 


1982 1983 


CONSUMPTION OF OTHER TOBACCO PRODUCTS 


CIGAR (MILLIONS) 

1,695 

1,610 

N.A. 

N.A. 

16,764 

PIPE TOBACCO (THOUSAND KILOS) 

3,992 

3,810 

N.A. 

N.A. 

28,624 

ROLL YOUR OWN (THOUSAND KILOS) 

5,625 

6,214 

N.A. 

N.A. 

48,728 

CHEWING TOBACCO (THOUSAND KILOS) 

— 

— 

«- 

N.A. 

N.A. 

SNUFF (THOUSAND KILOS) 

90 

88 

N.A* 

N.A. 

N.A. 

BIDI (MILLIONS) 

— 

— 

— 

N.A. 

N.A. 

KRETEK (MILLIONS) 

— 

— 

— 

N.A. 

N.A. 


S9t’90C9202 
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II, E.E.M.A, 

DENMARK 

DJIBOUTI 

EGYPT 

FINLAND 

ICELAND 

IVORY COAST 

KUWAIT 

MOROCCO 

NIGERIA 

NORWAY 

REUNION 

SAUDI ARABIA 

SENEGAL 

SOUTH AFRICAN CUSTOMS UNION 

SWEDEN 

SWITZERLAND 

TUNISIA 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 





PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: DENMARK 




1980 

1981 

1982 

1983 

1984 

TOTAL CIGARETTE CONSUMPTION (BILLIONS) 

7.2 

7.3 

7.9 

7.4 . 

7.7 

PER CAPITA CONSUMPTION 

OVER 15 YRS 

1,756 

1,790 

1.937 

1,793 

1,878 

COMPANY SHARES % 







1)SKANDINAVISK TOBACCO 

(STC) 

98.3 

98.5 

98.5 

98.4 

98.6 

2)PHILIP MORRIS 


0.7 

0.6 

0.6 

0.5 

0.5 

OTHERS 


1.0 

0.9 

0.9 

1.1 

0.9 

BRAND SHARES % 







BRAND NAME 

MANUFACTURER 






1)PRINCE 

STC 

41.7 

41.2 

41.2 

40.7 

39.8 

2)NEW LOOK 

STC 

16.5 

18.0 

19.1 

21.1 

22.7 

3)CECIL 

STC 

23.4 

22.4 

22.2 

21.3 

20.8 

4)KINGS 

STC 

4.2 

4.2 

4.3 

4.2 

4.5 

5)SCOTSMAN 

STC 

3.4 

3.4 

3.6 

3.6 

3.5 

6)VIKING 

STC 

3.0 

3.0 

2.7 

2.3 

2.2 

7)MARLBORO 

PM 

0.2 

0.2 

0.2 

0.2 

0.3 

8)MILD 

PM 

0.5 

0.4 

0.3 

0.3 

0.3 


EEMA 1 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 





PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: DJIBOUTI 


TOTAL MARKET (BILLIONS) 

PER CAPITA CONSUMPTION 
(TOTAL POPULATION) 


% COMPANY SHARES 

1) TEI 

2) PHILIP MORRIS 

3) SEITA 

4) BAT 
OTHERS 


% BRAND FAMILY SHARES 

1) CRAVEN A (TEI) 

2) PETER STUYVESANT (TEI) 

3) MARLBORO (PM) 

OTHERS 


1980 

1981 

1982 

1983 

1984 

0.3 

0.3 

0.3 

0.3 

0.3 

968 

882 

953 

888 

N.A. 


58.0 

61.2 

69.8 

71.7 • 

66.5 

8.9 

9.2 

11.6 

17.0 

22.3 

13.4 

13.1 

7.7 

6.3 

6.0 

5.7 

5.8 

4.0 

3.6 

4.7 

14.0 

10.7 

6.9 

1.4 

0.5 


54.1 

55.0 

49.4 

52.9 

34.7 


_ 

9.3 

15.7 

29.9 

8.9 

9.2 

11.1 

16.7 

22.2 

37.0 

35.8 

30.2 

14.7 

13.2 


69t'90B9202 


EEMA 2 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 



PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: EGYPT 



1980 

1981 

1982 

1983 

1984 

TOTAL CIGARETTE CONSUMPTION (BILLIONS) 

33.8 

36.4 

38.1 

40.8 

43.7 

PER CAPITA CONSUMPTION 

801 

837 

866 

897 

932 

COMPANY SHARES 

1)EASTERN 

82.4 

81.8 

80,3 

85.6 

87.0 

2)EL NASR 

11.8 

12.1 

11*8 

7.4 

5.1 

SUBTOTAL LOCAL PRODUCTION 

94.2 

93.9 

92.1 

93.0 

92.1 

3)PHILIP MORRIS 

1.7 

2.3 

3.2 

3.5 

4.4 

4)TEI 

2.9 

2.6 

3.3 

2.6 

2.6 

OTHER IMPORTS 

1.2 

1.2 

1.4 

0.9 

0.9 

SUBTOTAL IMPORT SEGMENT 

5.8 

6.1 

7.9 

7.0 

7.9 


% COMPANY SHARES - IMPORT SEGMENT 

1) PHILIP MORRIS 

2) TEI 

3) B&W 
OTHERS 


29.2 

38.4 

40.8 

50.0 

56.0 

50.3 

42.7 

41.4 

37.6 

33.2 

15.4 

12.5 

12.3 

7.7 

7.2 

5.1 

6.4 

5.5 

4.7 

3.6 


0£fr90C920g 


V? 


Source: https://www.industryd6cuments.ucsf.edu/docs/zpcl0000 



(EGYPT) 


1980 

1981 

1982 

1983 

1984 

BRAND FAMILY SHARES % 







TRADEMARK 







BRAND NAME OWNERSHIP 

MANUFACTURER 






1)CLEOPATRA 

EASTERN 

78.0 

78.0 

75.9 

84.4 

85.1 

2)OTHER LOCAL 


16.2 

15.9 

16.2 

8.6 

7.0 

3)MARLB0R0 

P .M* 

1.6 

2.2 

3.0 

3.3 

4.1 

4)ROTHMANS 

TEI 

2.4 

2.2 

2.8 

2.3 

2.3 

5)KENT 

B&W i 

0.9 

0.8 

1.0 

0.5 

0.6 

6)MERIT 

PM 

0.1 

0.1 

0.2 

0.2 

0.3 

OTHER IMPORTS 


0.8 

0.8 

0.9 

0.7 

0.6 

MARKET SEGMENTATION % 







FILTER 


98.1 

99.1 

99.2 



NON-FILTER 


1.9 

0.9 

0.8 



TAR & NICOTINE SEGMENTATION 

% 






LOW 


0.1 

0.3 

0.4 



HIGH/FULL FLAVOR 


99.9 

99.7 

99.6 




T4.t>90C9202 

EEMA 4 



Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 






PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: FINLAND 



1980 

1981 

1982 

1983 

TOTAL CIGARETTE CONSUMPTION (BILLIONS) 

7.0 

6.6 

6.9 

7.1 

PER CAPITA CONSUMPTION 15 YRS AND OVER 

1,843 

1,714 

1,787 

1,8^0 

COMPANY SHARES 

1)PHILIP MORRIS 

44.4 

44.8 

47.3 

52.1 

2)RETTIG (EXCL. RJR) 

25.1 

24.7 

23.8 

19.5 

3)SUOMEN-TUPAKKA (BAT) (EXCL. LORILLARD) 

21.9 

22.4 

20.7 

20.3 

4)AMER-TUPAKKA 

6.7 

6.5 

6.5 

5.9 

OTHERS 

1.9 

1.6 

1.7 

2.2 


BRAND FAMILY 

1)MARLBORO 

MANUFACTURER 

PM 

40.5 

39.3 

38.5 

40.6 

2)NORTH STATE 

S. -T. 

19.7 

20.3 

19.1 

18.1 

3)BELMONT 

PM 

3.1 

4.6 

7.9 

10.8 

4)COLT 

RETTIG 

12.1 

12.1 

11.2 

9.2 

5)RETTIG'S LIGHTS 

RETTIG 

5.4 

5.4 

6.8 

5.0 

6)FORM 

A. - T. 

5.4 

5.2 

5.6 

4.7 

7)ARMIRO 

RETTIG 

4.9 

4.5 

3.6 

3.2 

8)BARCLAY 

B.A.T. 

— 



0.9 

MARKET SEGMENTATION 
FILTER 

% 

98.1 

98.2 

98.5 

98.5 

NON-FILTER 


1.9 

1.8 

1.5 

1.5 

TAR & NICOTINE SEGMENTATION % 

LOW (0-5MG) 

7.4 

7.9 

9.6 

9.4 

MEDIUM (6-1OMG) 


15.8 

18.8 

22.2 

22.1 

HIGH/FULL FLAVOR 


76.8 

73.3 

in 

68.2 

68.5 


2£t’90C920g 



Source: https://www.industryddcuments.ucsf.edu/docs/zpclOOOO 


1984 

7.5 

1,910 


53.6 

19.6 

20.0 

4.8 

2.0 


41.1 
17.4 
11.8 

10.2 
4.7 
4.0 
2.9 
1.4 


98.8 

1.2 


10.5 

20.2 

69.3 


EEMA 5 



PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: ICELAND 




1980 

1981 

1982 

1983 

1984 

TOTAL CIGARETTE < 

CONSUMPTION (BILLIONS) 

0.38 

0.40 

0.42 

0.44 

0.45 

PER CAPITA CONSUMPTION 

1,608 

1,630 

1,756 

1,903 

1,895 

COMPANY SHARES 







1)R.J. REYNOLDS 


70.1 

71.6 

72.8 

73.6 

68.6 

2)BROWN & WILLIAMSON (B&W) 

23.7 

20.6 

17.0 

14.8 

13.0 

3)PHILIP MORRIS 


4.7 

6.4 

8.1 

9.6 

9.4 

4)OTHERS 


1.5 

1.4 

2.1 

2.0 

9.0 

BRAND FAMILY 

MANUFACTURER 






1) WINSTON 

RJR 

43.5 

44.4 

46.4 

46.6 

42.2 

2)CAMEL 

RJR 

16.9 

15.1 

14.1 

13.6 

12.9 

3)SALEM 

RJR 

6.4 

7.3 

8.4 

10.0 

10.4 

4)VICEROY 

B&W 

17.3 

14.9 

12.3 

10.7 

8.8 

5)MARLBORO 

PM 

4.1 

5.2 

7.2 

8.3 

8.4 

MARKET SEGMENTATION % 






FILTER 


79.9 

83.7 

N. A. 



NON-FILTER 


20.1 

16.3 

N.A. 




c4P9oe920?: 

EEMA 6 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 





PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: IVORY COAST 


j 




,1980 

1981 

1982 

1983 

i 

1984 

TOTAL CIGARETTE CONSUMPTION 

(MILLIONS) 

3,700 

3,800 

3,500 

3,500 ‘ 

3,600 

POPULATION TOTAL (MILLIONS) 


8.025 

8.300 

8.575 

8.685 

8.910 

PER CAPITA CONSUMPTION 


461 

458 

408 

403 

404 

COMPANY SHARES % 

1) SITAB 


86.6 

84.8 

76.7 

77.1 

75.9 

2) TEI 


8.9 

9.3 

13.4 

12.0 

10.9 

3) PHILIP MORRIS 


1.4 

2.0 

5.1 

6.1 

8.4 

4) BAT 


1.1 

1.6 

4.5 

3.9 

4.2 

OTHERS 

BRAND FAMILY SHARES % 

BRAND NAME 

MANUFACTURER 

2.0 

2.3 

0.3 

0.9 

0.6 

1) GOLDEN CLUB 

SITAB 

12.0 

15.1 

14.8 

17.2 

18.2 

2) JOB 

SITAB 

20.5 

21.4 

18.8 

15.0 

13.4 

3) SPRINT 

SITAB 

12.5 

10.3 

12.0 

13.1 

13.0 

4) CRAVEN A 

TEKIMPORT/LIC) 

7.5 

8.3 

13.2 

10.7 

9.5 

5) MARLBORO 

P.M(IMPORT/LIC) 

1.3 

2.0 

5.1 

6.1 

8.4 

OTHERS 

fc£t’90C9a02 


46.2 

42.9 

36.1 

37.9 

\ 

37.5 

EEMA 7 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 
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PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: KUWAIT 





1980 

1981 

1982 

1983 

1984 

TOTAL CIGARETTE CONSUMPTION 

(MILLIONS) 

3,350 

2,730 

3,050 

3,263 

3,182 

POPULATION TOTAL (MILLIONS) 


1.370 

1.360 

1.340 

1.520 

1.557 

PER CAPITA CONSUMPTION 



2445 

2007 

2276 

2,147 

2,044 

COMPANY SHARES 








1)PHILIP MORRIS 



37.3 

39.2 

38.2 

36.3 

40.2 

2) TEI 



40.9 

39.9 

37.8 



3)BROWN & WILLIAMSON/LORILLARD 

6.5 

6.5 

7.6 



4)B.A.T. 



5.7 

4.2 

7.5 



5)R. J. REYNOLDS 



4.5 

3.7 

3.3 



6)GALLAHER 



1.3 

1.5 

1.7 



OTHERS 



3.8 

5.0 

3.9 






N 





BRAND FAMILY SHARES % 








TRADEMARK 







BRAND NAME OWNERSHIP 

MANUFACTURER 






1)MARLBORO 


P, MORRIS 

35.4 

37.1 

36.2 

34.2 

37.9 

2) ROTHMANS 


TEI 

27.7 

26.2 

24.9 

20.3 

19.9 

3)PLAYERS GOLD LEAF 


B.A*T. 

— 

— 

3.5 

7.1 

7.8 

4)CRAVEN A 


TEI 

7.9 

6.6 

5.8 

4.6 

4.2 

5)DUNHILL 


TEI 

5.1 

6.3 

5.0 

3.9 

3.9 

6)WINSTON 


R.J. REYNOLDS 

4.0 

3.5 

2.8 

2.8 

2.6 

7) KENT 


LORILLARD 

6.4 

6.3 

5.6 

3.5 

2.5 

8)VICEROY 


BROWN & WILLIAMSON 

0.1 

0.2 

1.8 

1.9 

2.0 

9) DU MAURI ER 


B*A.T. 

3.0 

2.1 

1.8 



10)SILK CUT 


GALLAHER 

1.3 

1.5 

1.6 



11)L&M 


P. MORRIS 

1.4 

1.5 

1.5 



12)555 


B.A.T. 

1.2 

1.1 

1.4 



13)BENSON & HEDGES 


B.A.T. 

0.7 

0.8 

0.8 



OTHERS 



5.8 

6.8 

7.3 

21.7 

19.2 

MARKET SEGMENTATION % 








FILTER 



99.0 

99.0 

99.0 



NON-FILTER 

S4t>90C9202 

1.0 

1.0 

1.0 


EEMA 8 


Source: https://www.industryd6cuments.ucsf.edu/docs/zpcl0000 



PHILIP NORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: MOROCCO 



1980 

1981 

1982 

1983 

1984 

TOTAL CIGARETTE CONSUMPTION (BILLIONS) 

12.3 

12.2 

12.1 

12.4 

12.5 

PER CAPITA CONSUMPTION 

614 

592 

575 

579 

573 

COMPANY SHARES OF TOTAL MARKET 

1)REGIE DES TABACS 

91.4 

88.8 

91.8 

90.7 

91.5 

2)R. J. REYNOLDS 

2.0 

3.6 

3.3 

4.6 

4.1 

3)PHILIP MORRIS 

4.8 

5.9 

3.5 

3.6 

3.6 

4)BROWN & WILLIAMSON 

0.7 

0.8 

0.5 

— 

— 

OTHERS 

1.1 

0.9 

0.9 

1.1 

0.8 

COMPANY SHARES OF TOTAL IMPORTS 

1)R.J. REYNOLDS 

23.9 

32.9 

41.2 

49.4 

48.6 

2)PHILIP MORRIS 

55.2 

51.9 

43.8 

38.5 

40.2 

3)BROWN & WILLIAMSON 

9.5 

7.9 

7.5 

5.2 

3.3 

OTHERS 

11.4 

7.3 

7.5 

6.9 

6.1 


94,t>90C9g0g 

EEMA 9 


V 

Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 






(MOROCCO) 


1984 


1980 


1981 


1982 


1983 


BRAND FAMILY SHARES OF IMPORTS 
TRADEMARK 
BRAND NAME OWNERSHIP 

1) WINSTON 

2) MARLBORO 

3) KENT 

4) CAMEL 

5>L&M i 

MARKET SEGMENTATION % 

FILTER 
NON-FILTER 


MANUFACTURER 


R*J. REYNOLDS . 

11.2 

20.0 

36.7 

44.3 

46.2 

P. MORRIS 

54.5 

50.4 

42.2 

37.5 

40.7 

BROWN & WILLIAMSON 

8.0 

7.0 

5.7 

4.2 

2.6 

R.J. REYNOLDS 

12.1 

11.6 

3.5 

4.3 

1.7 

P. MORRIS 

1.2 

0.7 

0.6 

0.5 

0.4 


46.5 

48.1 

53.3 




53.5 

51.9 

46.7 




CIGARETTE ADVERTISING MEDIA AVAILABILITY 
^NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION 

B) RADIO 

C) NEWSPAPERS 

D) MAGAZINES 

E) COUPONS 

F) POINT OF SALE 

G) BILLBOARDS 

H) CINEMA 

I) SAMPLING 


2.2.I90C920?; 

EEMA 10 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 



PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: NIGERIA 




1980 

1981 

1982 

1983 

1984 (Est 

TOTAL CIGARETTE CONSUMPTION 

(BILLIONS) 

11.0 

9.9 

8.5 

8.8 

9.5 

PER CAPITA CONSUMPTION 


143 

124 

N. A. 



COMPANY SHARES 







1)NIGERIA TOBACCO COMPANY 

(B.A.T.) 

83.1 

83.9 

84.2 

85.8 

80.0 

2)PHILIP MORRIS NIGERIA (PMN) 

16.9 

16.1 

15.8 

14.2 

20.0 

BRAND FAMILY% 







TRADEMARK 







BRAND NAME OWNERSHIP 

MANUFACTURER 






1)THREE RINGS 

NIC 

26.0 

27.4 

32.5 

35.4 

28.0 

2)LINK 

PMN 

10.8 

10.6 

10.7 

9.6 

13.6 

3)HIGH SOCIETY 

NTC 

7.3 

9.3 

9.4 

10.6 

11.0 

A)GREEN SPOT 

PMN 

2.8 

2.4 

2.6 

2.1 

2.6 

5)TARGET 

PMN 

3.0 

2.8 

2.3 

2.1 

2.0 

6)MARLBORO 

PMN 

0.2 

0.2 

0.2 

0.5 

1.6 


80-9009202 

EEMA 11 


Source: https://www.industryddcuments.ucsf.edu/docs/zpclOOOO 




(NIGERIA) 

1980 

1981 

1982 

MARKET SEGMENTATION % 

FILTER 

95.0 

95.0 

95.0 

NON-FILTER 

5.0 

5.0 

5.0 

PRICE SEGMENTATION 

PREMIUM ($.90) 

7.0 

9.9 

8.0 

HIGH ($.60) 

15.8 

10.3 

9.6 

MEDIUM ($.53-$.57) 

21.6 

22.3 

19.1 

LOW ($.38) 

55.6- 

57.5 

63.3 


6«’90C9202 

EEMA 12 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 





PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: NORWAY 


TOTAL CIGARETTE CONSUMPTION 
PER CAPITA OVER 15YRS 

COMPANY SHARES 

1) SKANDINAVISK TOBACCO CO. 

2) B.A.T. 

3) PHILIP MORRIS 
OTHERS 

BRAND SHARES % 

TRADEMARK 
BRAND NAME OWNERSHIP 

1) PRINCE F 

2) PALL MALL 

3) MARLBORO 

4) BARCLAY 

5) MERIT 


081-9009203 



1980 

v, 1981 

1982 

1983 

1984 

(BILLIONS) 

2.2 

2.0 

1.7 

1.8 

1.9 


713 

632 

551 

548 

589 


(STC) 

1.8.4 

19.8 

21.2 

24.1 

27.6 

28.5 

27.5 

27.8 

26.2 

24.5 


15.9 

16.7 

16.8 

16.6 

16.0 


37.2 

36.0 

34.2 

33.1 

31.9 


MANUFACTURER 

STC 

18.4 

19.8 

21.2 

24.1 

27.6 

BAT 

26.5 

25.3 

24.9 

23.5 

18.7 

P. M. 

12.4 

12.9 

12.9 

13.0 

12.5 

BAT 

— 

— 

— 

— 

3.5 

P. M. 

2.9 

3.4 

3.2 

3.2 

2.8 


EEMA 13 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 



PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: REUNION 



1980 

1981 

1982 

1983 

1984 

TOTAL MARKET (BILLIONS) 

' 0.8 

0.8 

0.8 

0.9 

0.8 

PER CAPITAL CONSUMPTION 
(TOTAL POPULATION) 

1,633 

1,600 

1,538 

1,636 

N. A. 


% COMPANY SHARES 






1)BAT 

33.9 

39.2 

41.0 

42.4 

45.0 

2)SITAR (SEITA) 

57.8 

51.8 

44.2 

41.4 

37.8 

3)TEI 

5*7 

6.3 

12.0 

12.8 

12.3 

4)PHILIP MORRIS 

0.8 

1.4 

2.1 

2.9 

4.2 

OTHERS 

1.8 

1.3 

0.7 

0.5 

0.7 


1 BRAND FAMILY SHARES 

1)GLADSTONE (BAT) 

28.1 

30.6 

34.0 

36.6 

38.5 

2)GAULOISES (SITAR) 

32.9 

24.2 

23.0 

22.3 

20.4 

3)BASTOS (SITAR) 

13.7 

13.0 

10.3 

9.3 

8.3 

4)ROYALE (SITAR) 

9.0 

8.6 

7.0 

5.7 

5.8 

5)CRAVEN A (TEI) 

2.8 

3.3 

4.3 

5.3 

5.7 

6)BENSON & HEDGES (BAT) 

4.1 

3.8 

5.1 

4.3 

5.0 

7)MARLBORO (PM) 

0.7 

1.1 

1.8 

2.4 

3.4 

OTHERS 

8.7 

15.4 

14.5 

14.1 

12.9 

T81?90e9g02 




EEMA 

14 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 



PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: SAUDI ARABIA 



1980 

1981 

1982 

1983 

1984 

TOTAL CIGARETTE CONSUMPTION (MILLIONS) 

11,400 

12,300 

13,000 

15,556 

15,785 

PER CAPITA CONSUMPTION 

1,272 

1,320 

N. A. 

1,830 

1,814 

COMPANY SHARES 






1)TEI 

47.3 

43-9 

43.8 



2)PHILIP MORRIS 

27.0 

27.7 

29.1 

32.7 

35.1 

3)B.A.T. 

10.0 

11.4 

9.5 



4)BROWN & WILLIAMSON/LORILLARD 

8.8 

6.8 

4.8 



5)ST. PAULS 

0.2 

3.2 

4*4 



6)R.J. REYNOLDS 

3.5 

4.5 

4*0 



7)GALLAHER 

0.4 

0.5 

0*6 



8)LAURENS 

2.2 

1.6 

0.2 



OTHERS 

0.6 

0*4 

3 * 6 




28fc90C9202 

EEMA 15 


Source: https://www.industryd6cuments.ucsf.edu/docs/zpcl0000 






(SAUDI ARABIA) 

BRAND FAMILY SHARES % 

BRAND NAME 

1) ROTHMANS KS/INT 

2) MARLBORO 

3) PLAYERS GOLD LEAF 

4) KENT 

5) LONDON 

6) CRAVEN A 

7) DUNHILL KS/INT. 

8) BENSON & HEDGES 

9) WINSTON 

10) MERIT 

11) 555 

12) JUBILEE 
OTHERS 

MARKET SEGMENTATION % 
FILTER 
NON FILTER 


1980 1981 1982 1983 1984 


MANUFACTURER 


TEI 

34,2 

32.7 

33.9 



P. MORRIS 

26,5 

26.9 

27.3 

29.5 

31.2 

B.A.'T. 

3,6 

5.1 

5.1 

5.8 

6.1 

LORILLARD 

8,1 

6.0 

4.2 

3.3 

3.1 

ST. PAULS 

0.2 

3.2 

4.4 

3.5 

2.8 

TEI 

6.6 

4.9 

3.7 

2.9 

2.7 

TEI 

5,0 

4.5 

3.5 



B.A.T. 

3.7 

4.8 

2.9 



REYNOLDS 

3.1 

3.0 

2.7 



P. MORRIS 

0.5 

0.7 

1.1 

2.0 

2.5 

B.A.T. 

1.0 

1.0 

1.2 

1.7 

2.1 

LAURENS 

2.2 

1.6 

0.2 




5.3 

5.6 

9.8 




99.0 

99.0 

99.0 

1.0 

1.0 

1.0 


C8fc90C920Z 

EEMA 16 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 



PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: SENEGAL 


TOTAL CIGARETTE CONSUMPTION (MILLIONS) 

POPULATION TOTAL (MILLIONS) 

PER CAPITA CONSUMPTION 

COMPANY SHARES % 

1) M.T.O.A. 

2) PHILIP MORRIS 

3) T.E.I. 

4) BAT 
OTHERS 


BRAND FAMILY SHARES % 
BRAND NAME 

1) CAMELIA 

2) MARLBORO 

3) PETER STUYVESANT 

4) JOB 

5) BENSON & HEDGES 
OTHERS 


MANUFACTURER 
M.T.O.A. 
Philip Morris 
T.E.I. 
M.T.O.A. 

BAT 


1980 

2,300 

5.690 

404 

7.0 


1981 

2,100 

5.815 

361 


78.7 

7.7 

2.4 

10.2 

1.0 


58.2 
7.2 
0.7 
7.6 

10.0 

16.3 


1982 

2,300 

5.945 

387 


68.2 

9.7 

4.7 
13.1 

4.3 


58.6 

9.2 
3.6 

6.3 

12.8 

9.5 


1983 

2,300 

6.035 

381 


59.6 

18.5 

6.9 

10.4 

4.6 


47.0 

18.2 

5.5 

9.0 

10.2 

10.1 


1984 

2,300 

6.705 

343 


56.5 

18.7 

10.9 

7.4 

6.5 


44.4 

18.7 

10.2 

8.9 

6.7 

11.1 


t'8t'90C920Z 


EEMA 17 


*'*4 

l > 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 



PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: SOUTH AFRICAN CUSTOMS UNION 

(REP. OF SOUTH AFRICA, LESOTHO, NAMIBIA 
BOTSWANA, SWAZILAND) 




1980 

1981 

1982 

1983 

1984 

TOTAL CIGARETTE CONSUMPTION 

(BILLIONS) 

28.5 

30.6 

32.2 

31.9 

32.7 

POPULATION TOTAL (MILLIONS) 


970 

1,020 

1,040 

1,010 

1,010 

COMPANY SHARES 







I)REMBRANDT (ROTHMANS) 


81.0 

84.0 

84.0 

84.0 

82.0 

2)UNITED TOBACCO CO. (B.A.T 

.) 

18.0 

15.0 

14.0 

14.4 

15.4 

3)IMPORTS 


1.0 

1.0 

2.0 

1.6 

2.6 

BRAND FAMILY SHARES % 







TRADEMARK 







BRAND NAME OWNERSHIP 

MANUFACTURER 






1)LEXINGTON 

REMBRANDT 

N.A. 

20.0 

17.0 

16.0 

15.0 

2)ROTHMANS 

REMBRANDT 

N.A. 

15.0 

13.9 

13.5 

13.0 

3)PETER STUYVESANT 

REMBRANDT 

N.A. 

8.5 

12.8 

13.1 

14.0 

4)CHESTERFIELD 

REMBRANDT (LIC..) 

5.6 

7.4 

7.8 

8.3 

8.5 

5)GUNST0N 

REMBRANDT 

N.A. 

6.0 

5.4 



6)VAN RIJN F 

REMBRANDT 

N.A. 

5.0 

N.A. 



7)GOLD DOLLAR F 

U.T.C. 

N.A. 

3.5 

N.A. 



8)DUNHILL 

REMBRANDT 

N.A. 

2.5 

N.A. 



9)BENSON & HEDGES 

U.T.C. 

N.A. 

2.5 

N.A. 



10)PAUL REVERS 

REMBRANDT 

N.A. 

2.4 

N.A. 



11)0THERS 


N.A. 

27.2 

N.A. 




58^9009202 

EEMA 18 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 




(SOUTH AFRICAN CUSTOMS UNION) 


1984 


MARKET SEGMENTATION % 

FILTER 
• NON-FILTER 

tar’& NICOTINE SEGMENTATION % 

LOW 

HIGH/FULL FLAVOR 

TOBACCO TYPE SEGMENTATION % 

BLENDED 

VIRGINIA 

PACK COUNT SEGMENTATION % 

UP TO 10 CIGTS/PACK 
20 CIGTS/PACK 
30 CIGTS/PACK 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 
*NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION 

B) RADIO 

C) NEWSPAPERS 

D) MAGAZINES 

E) COUPONS 

F) POINT OF SALE - 

G) BILLBOARDS 

H) CINEMA 

I) SAMPLING 


1980 

1981 

1982 

1983 

96.0 

96.0 

97.0 

N.A 

4.0 

4.0 

3.0 

N.A 

11.0 

12.0 

13.0 

14.2 

89.0 

88.0 

87.0 

85.8 

45.5 

46.0 

N.A. 


54.5 

54.0 

N.A. 

— 


4.0 

3.7 


— 

77.0 

76.1 


— 

19.0 

20.2 



1 

1 

1 

1 1 

1 1 

1 l 

1 

1 

H* 1 1 

1 1 

1 1 

1 

1 

__ 

___ 



14.5 

85.5 


98fr90G920Z 

EEMA 19 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 




PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET; SWEDEN 


TOTAL CIGARETTE CONSUMPTION (BILLIONS) 
PER CAPITA OVER I5YRS 

COMPANY SHARES 

1) SWEDISH TOBACCO CO. (STA) 

2) PHILIP MORRIS 

3) B.A.T. (INCL. LORILLARD) 

4) R. J. REYNOLDS 
OTHERS 


1980 

1981 

1982 

1983 

1984 

11.9 

11.5 

12.0 

11.5 

11.5 

1,803 

1,764 

1,853 

1,803 

1,794 


87.6 

87.7 

87.4 

87.3 

87.4 

9.5 

9.5 

9.7 

9.6 

9.7 

2,1 

2.0 

2.0 • 

2.1 

1.9 

0.5 

0.5 

0.5 

0.6 

0.6 

0.3 

0.3 

0.4 

0.4 

0.4 


BRAND SHARES % 

TRADEMARK 

BRAND NAME OWNERSHIP MANUFACTURER 


1)PRINCE F 

STA 

18.3 

2) BLEND F 

STA 

12.2 

3)PRINCE LIGHTS 

STA 

7.3 

4)BLEND EXTRA 

STA 

5.5 

5)RIGHT F 

STA 

2.1 

6)JOHN SILVER F 

STA 

4.3 

7)BLEND MENTHOL 

STA 

4.1 

8)MARLBORO 

P. MORRIS 

4.3 

9) COMMERCE F 

STA 

6.0 

10) BLEND ULTRA 

STA 

5.8 

11)GLENN F 

STA 

5.4 


A8fr90C9202 


18.2 

18.5 

18.6 

17.8 

12.7 

13.9 

15.3 

16.9 

8.0 

9.1 

9.2 

9.1 

6.2 

5.7 

5.5 

5.7 

3.1 

3.6 

4.2 

4.9 

4.4 

4.5 

4.5 

4.4 

3.6 

3.6 

, 4.0 

4.4 

4.0 

4.2 

4.4 

4.2 

4.7 

4.3 

3.8 

3.5 

5.1 

3.9 

3.6 

3.4 

5.0 

4.2 

3.7 

3.2 


EEMA 20 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 




5 


(SWEDEN) 

BRAND SHARES % 

TRADEMARK 
BRAND NAME OWNERSHIP 

MANUFACTURER 

1980 

1981 

1982 

1983 

1984 

12)COMMERCE NF 

STA 

4.1 

3.9 

3.6 

3.4 

3.1 

13)JOHN SILVER REG. 

STA 

4 ' 3 V 

3.9 

3.6 

3.4 

3.1 

14)HOBSON F 

STA 

2.5 

2.4 

2.1 

2.0 

1.9 

15)BOND STREET F 

P. MORRIS 

2.6 

2.0 

1.8 

1.7 

1.5 

16)BLEND ULTRA MENTHOL 

STA 

— 

1.4 

1.5 

1.6 

1.5 

17)BLOND LTN 

P. MORRIS 

1.6 

1.5 

1.4 

1.2 

1.1 

18)COMMERCE LIGHTS 

STA 

0.6 

1.4 

1.2 

1.0 

0.9 

19)MINDEN MENTHOL 

STA 

' 1.1 

0.. 9 

1.0 

0.9 

0.8 

20)NEW LOOK F 

B.A.T. 

1.0 

0.8 

0.8 

0.7 

0.7 

OTHERS 


6.9 

6.8 

7.5 

7.3 

7.9 


MARKET SEGMENTATION 1 


FILTER 

89.6 

90.3 

90.9 

91.5 

92*2 

NON-FILTER 

10.4 

9.7 

9.1 

8.5 

7*8 

PRICE SEGMENTATION 

HIGH 

44.2 

44.1 

45.6 

45.6 

43*8 

LOW 

55.8 

56.9 

54.4 

54.4 

56.2 

TAR & NICOTINE SEGMENTATION % 

LOW (0-8) 

11.9 

12.0 

11.2 

10.4 

10*2 

MEDIUM (9-14) 

25.7 

28.1 

30.5 

32.5 

35*8 

HIGH/FULL FLAVOR (ABOVE 14) 

62.4 

59.9 

58.3 

57.1 

54*0 


88^9069202 

EEMA 21 


Source: https://www.industryd6cuments.ucsf.edu/docs/zpcl0000 





PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: SWITZERLAND 




1980 

1981 

1982 

1983 

1984 

TOTAL CIGARETTE CONSUMPTION 

(BILLIONS) 

15,4 

15.7 

16.0 

16.3 

16.2 

PER CAPITA CONSUMPTION 15 YRS AND OVER 

3,025 

3,096 

3,109 

3,166 

3,070 

COMPANY SHARES 







1)PHILIP MORRIS 


32.5 

34.3 

34.7 

35.0 

35.8 

2)BURRUS 


28.2 

27.3 

26.3 

24.4 

22.9 

3)B.A.T. 


18.3 

18.0 

18.7 

20.3 

21.0 

4)RINSOZ & ORMOND 


8.9 

8.3 

7.6 

6.9 

6.5 

5)LAURENS 


7.0 

6.7 

6.5 

6.2 

6.2 

6)REYNOLDS 


2.9 

3.4 

4.1 

5.0 

5.7 

7)REETSMA 


2.0 

1.7 

1.8 

1.9 

1.8 

OTHERS 


0.2 

0.3 

0.3 

0.3 

0.1 

BRAND FAMILY SHARES % 







BRAND NAME 

MANUFACTURER 






1)MARLBORO 

P. MORRIS(FTR) 

12.8 

14.2 

14.6 

15.1 

15.6 

2)SELECT 

BURRUS 

13.8 

13.7 

13.2 

12.1 

11.2 

3)PARISIENNE 

BURRUS 

12.0 

11.4 

11.2 

10.6 

10.2 

4)MARYLONG 

B.A.T. 

9.6 

9.6 

9.4 

8.9 

8.6 

5)MURATTI 

P. MORRIS(FTR) 

7.9 

8.2 

8.8 

9.2 

9.7 

6)BRUNETTE 

P. MORRIS (FTR) 

8.2 

8.6 

8.0 

7.3 

7.1 

7)GAULOISES 

R & 0 

7.2 

6.8 

6.3 

5.7 

5.4 

8)MAROCAINE 

B.A.T. 

3.9 

4.0 

3.9 

3.8 

3.7 

9)CAMEL 

REYNOLDS 

2.4 

2.8 

3.4 

4.2 

4.7 

10)DUNHILL. 

LAURENS 

2.0 

2.1 

2.1 

2.0 

2.0 

11)HB 

B.A.T. 

1.6 

1.4 

1.4 

1.4 

1.2 

12)P. STUYVESANT 

LAURENS 

1.1 

1.1 

1.1 

1.0 

1.0 

13)BARCLAY 

B.A.T. 

- 

- 

0.9 

3.4 

4.8 


estaoeozoz 

| 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 



(SWITZERLAND) 

1980 

1981 

1982 

1983 

1984 

MARKET SEGMENTATION% 

FILTER 

94.8% 

95.2% 

95.5% 

95.8% 

96.1% 

NON-FILTER 

5.2% 

4.8% 

4.5 % 

4.2% 

3.9% 

TAR & NICOTINE SEGMENTATIONS 

LOW (0-5MG) 

9.2% 

11.1% 

13.1% 

16.5% 

18.5% 

MEDIUM (6-10MG) 

26.1% 

26.4% 

26.8% 

26.4% 

26.4% 

HIGH/FULL FLAVOR (11MG AND OVER) 

64.7% 

62.5% 

60.1% 

57.1% 

55.1% 

TOBACCO TYPE SEGMENTATION % 

BLOND: BLENDED 

40.7 

41.6 

44.1 

48.1 

50.4 

MARYLAND 

49.1 

49.0 

47.3 

44.1 

42.2 

BLACK 

10.2 

9.4 

8.6 

7.8 

7.4 


06fr90G920g 

EEMA 23 


r 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 




PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: TUNISIA 



1980 

1981 

1982 

1983 

1984 

TOTAL MARKET (BILLIONS) 

6.Q 

6.3 

6.3 

6.6 

7.0 

PER CAPITA CONSUMPTION 

(TOTAL POPULATION) 

942 

952 

968 

974 

N. A. 

% COMPANY SHARES 

1)REGIE DES TABACS 

95.5 

95.7 

95.3 

95.0 

94.4 

2)PHILIP MORRIS 

1.4 

1.6 

1.5 

2.1 

2.4 

3)SEITA 

1.4 

1.2 

1.4 

1.6 

2.4 

4)OTHER IMPORTS 

1.7 

1.5 

1.8 

1.3 

0.8 


COMPANY SHARES - IMPORTS 

1)PHILIP MORRIS 

30.6 

38.4 

32.3 

42.7 

42.4 

2)SEITA 

30.1 

28.5 

29.8 

32.6 

42.1 

3)R.J. REYNOLDS 

12.9 

11.3 

15.0 

12.5 

6.6 

4)TEI 

13.1 

11.3 

14.0 

7.7 

4.8 

OTHERS 

13.3 

10.5 

8.9 

4.5 

4.1 


% BRAND FAMILY SHARES - IMPORTS 

l)ROYALE (SEITA) 

16.2 

19.2 

22.0 

27.5 

38.0 

2)MARLB0R0 (PM) 

29.4 

35.2 

26.5 

32.6 

31.9 

3)LARK (PM) 

— 

0.9 

4.0 

8.7 

9.7 

4)WINSTON (RJR) 

5.7 

5.7 

7.8 

6.4 

2.9 

OTHERS 

48.7 

39.0 

39.7 

24.8 

17.5 


T6fc90C9Z0Z 

EEMA 24 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 




86t90C9208 


AUSTRALIA/ 
NEW ZEALAND 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 




III. AUSTRALIA/NEW ZEALAND 


AUSTRALIA 

FIJI 


C6^90C920a 


Source: https://www.industryd6cuments.ucsf.edu/docs/zpcl0000 



PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: AUSTRALIA 


TOTAL CIGARETTE CONSUMPTION 
OF WHICH LOCAL MANUFACTURE: 
OTHERS 

POPULATION TOTAL (MILLIONS) 
PER CAPITA CONSUMPTION 
POPULATION OVER 15 YR OF AGE 
PER CAPITA OVER 15 YRS 

SMOKER INCIDENCE 

% OF TOTAL POPULATION 
1 OF FEMALE POPULATION 
% OF MALE POPULATION 

COMPANY SHARES 

1) ROTHMANS 

2) AMATIL (B.A.T.) 

3) PHILIP MORRIS LIMITED 

4) R. J. REYNOLDS 

*SOURCE: NIELSEN 


f'Gt-soeszog 



1980 

1981 

1982 

1983 

1984 

(BILLIONS) 

34.5 

34.3 

33.9 

33.3 

32.5 


' 34.0 

33.7 

33.4 

32.8 

32.0 


0.5 

0.6 

0.5 

0.5 

0.5 


14.7 

14.9 

15.2 

15.4 

15.5 


2347 

2302 

2230 

2165 

2092 

(MILLIONS) 

10.9 

11.0 

11.2 

11.6 

11.7 


3165 

3118 

3027 

2863 

2781 


31.8 

31.4 

30.9 

30.3 

28.8 

30.2 

29.4 

29.8 

29.0 

27.7 

33.4 

33.4 

31.9 

31.6 

30.0 


36.9 

37.2 

38.9 

39.5 

37.1 

32.2 

33.4 

32.7 

32.6 

32.3 

29.4 

27.7 

26.8 

26.4 

29.4 

1.5 

1.7 

1.6 

1.4 

1.2 


AUSTRALIA/NEW ZEALAND 1 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 



(AUSTRALIA) 


1980 


1981 1982 1983 


1984 


BRAND FAMILY SHARES X 

TRADEMARK 


BRAND NAME OWNERSHIP 

MANUFACTURER 


1) WINFIELD 

ROTHMANS 

25.2 

2) BENSON & HEDGES 

BAT 

13.3 

3) PETER JACKSON 

PML 

5.6 

4) ALPINE 

PML 

4.5 

5) MARLBORO 

PML 

6.8 

6) ESCORT 

BAT 

3.2 

7) PETER STUYVESANT 

ROTHMANS 

4.7 

8) WILLS 

BAT 

2.4 

9) DUNHILL 

ROTHMANS 

2.7 

10) JOHN PLAYER/PLAYERS 

BAT 

— 

11) BLACK & WHITE 

PML 

1.9 

12) CRAVEN A 

BAT 

2.3 

13) ARDATH 

BAT 

3.4 

14) VISCOUNT 

PML 

3.4 

15) CLARIDGE 

BAT 

1.8 

16) CAMBRIDGE 

ROTHMANS 

_ 

17) PARK DRIVE 

PML 

2.1 

OTHER 


16.7 

MARKET SEGMENTATION % 

FILTER (NON-MENTHOL) 


87.4 

FILTER MENTHOL 


11.8 

NON-FILTER 


0.8 

PRICE SEGMENTATION % 

HIGH/PREMIUM 


47.0 

MEDIUM 


35.4 

LOW 


17.6 

TOBACCO TYPE SEGMENTATION X 

BLEND: AMERICAN 


19.5 

VIRGINIA 


80.5 


*SOURCE: NIELSEN 

**SEGMENTATION BY STICK PRICE ADOPTED 

B6I’90C920K 


25.4 

27.2 

28.9 

26.2 

15.8 

16.5 

16.0 

14.4 

5.4 

5.8 

6.3 

11.7 

4.9 

5.1 

5.3 

5.3 

7.1 

6.5 

5.8 

5.1 

3.0 

2.8 

2.7 

3.8 

4.5 

4.3 

3.9 

3.3 

2.2 

2.0 

2.4 

2.7 

2.9 

3.1 

2.7 

2.5 

0.1 

0.1 

0.8 

2.3 

2.0 

2.0 

2.2 

2.0 

2.1 

1.9 

2.0 

1.9 

2.9 

2.5 

2.3 

1.8 

2.7 

2.2 

2.0 

1.6 

2.3 

2.3 

2.2 

1.5 

— 

— 

— 

1.5 

1.5 

1.4 

1.4 

1.0 

15.2 

14.3 

13.1 

11.4 


87.5 

87.3 

87.4 

87.5 

11.9 

12.1 

12.1 

12.0 

0.6 

0.6 

0.5 

0.5 


48.9 

48.5 

28.3** 

25.1 

34.8 

36.2 

52.5 

48.6 

16.3 

15.3 

19.2 

26.4 


20.2 

18.3 

17.6 

16.8 

79.8 

81.7 

82.4 

83.2 


AUSTRALIA/NEW ZEALAND 2 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 



(AUSTRALIA) 

1980 

1981 

1982 

1983 

1984 

LENGTH SEGMENTATION Z 

70 MM AND SHORTER 

-- 

-- 

1.2 

1.2 

1.0 

71 MM TO 79 MM 

— 

— 

16.6 

9.6 

8.5 

80 MM to 85 MM 

— 

— 

80.3 

87.9 

89.4 

86 MM TO 94 MM 

— 

— 

1.5 

1.1 

1.0 

95 MM TO 99 MM 

— 

— 

0.1 

— 

0.1 

OVER 100 MM 

— 

— 

0.3 

0.2 

— 

PACK COUNT SEGMENTATION % 

20 CIGTS/PACK 

44-9 

39.7 

35.2 

30.2 

26.3 

25 CIGTS/PACK 

55.1 

60.3 

64.6 

69.1 

55.4 

30 CIGTS/PACK 

— 

— 

— 

0.7 

18.3 

PACK TYPE SEGMENTATION X 

SOFT PACK . 

— 

— 

2.3 

4.2 

3.8 

FLIP TOP BOX 

— 

— 

95.6 

93.5 

94.2 

PRINCESS PACK 

— 

— 

1.5 

1.3 

1.1 

OTHER (LAUBE) 

— 

—— 

0.6 

1.0 

0.9 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 
‘NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION 

2 

2 

2 

2 

2 

B) RADIO 

2 

2 

2 

2 

2 

C) NEWSPAPERS 

3 

3 

3 

3 

3 

D) MAGAZINES 

3 

3 

3 

3 

3 

E) COUPONS 

1 

1 

1 

3 

3 

F) POINT OF SALE 

1 

1 

1 

1 

1 

G) BILLBOARDS 

1 

1 

1 

3 

3 

H) CINEMA 

3 

3 

3 

3 

3 

I) SAMPLING 

1 

1 

1 

3 

3 

‘SOURCE: NIELSEN 

961-9069202 

' 


V- 


AUSTRALIA/NEW 

ZEALAND 3 


I 

Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 



(AUSTRALIA) 

HEALTH WARNING & T&N LISTINGS 
ANSWER EITHER: YES OR NO 


A) PACKS 

YES 

YES 

YES 

YES 

YES 

B) CARTONS 

YES 

YES 

YES 

YES 

YES 

C) ADVERTISING 

YES 

YES 

YES 

YES 

YES 

SPECIFIC T&N NUMBERS ON: 

A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

TAR BANDS PRINTED ON: 

A) PACKS 

YES 

YES 

YES 

YES 

YES 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 


CONSUMPTION OF OTHER TABACCO PRODUCTS* 

CIGARS (MILLIONS) 

116.7 

111.7 

105.3 

92.9 

86.6 

PIPE TOBACCO (THOUSAND KILOS) 

439.6 

389.7 

358.0 

323.1 

286.2 

ROLL YOUR OWN (THOUSAND KILOS) 

2114.7 

1920.2 

1861.6 

1972.5 

1773.3 


£6fr90C9202 


AUSTRALIA/NEW ZEALAND 4 



Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 



PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: FIJI 


1980 

TOTAL CIGARETTE CONSUMPTION (BILLIONS)* .500 
PER CAPITA OVER 15 YRS *1300 
*ESTIMATES 


COMPANY SHARES 


1) B.A.T. 


47.7 

2) CARRERAS ROTHMANS 


51*6 

3) PHILIP MORRIS 


0.7 

BRAND SHARES % 

TRADEMARK 

BRAND NAME OWNERSHIP 

MANUFACTURER 


1) B & H K.S. B.A.T. 

B.A.T. 

45.0 

2) ROTHMANS PALL MALL ROTH 

ROTH 

34.0 

3) ROTHMANS K.S. ROTH 

ROTH 

13.0 

OTHERS 


8.0 

MARKET SEGMENTATION % 

FILTER MENTHOL 


99.0 

NON-FILTER 


1.0 

PRICE SEGMENTATION % 

POPULAR 


44.0 

PREMIUM 


56.0 


86fr90C920Z 


1981 

1982 

1983 

1984 

.500 

.500 

.500 

.500 



t M M|[ 



49.8 

52.9 

53.0 

54.0 

49.7 

46.9 

46.8 

45.8 

0.5 

0.2 

0.2 

0.2 


47.0 

50.0 

50.0 

51.0 

32.0 

28.0 

30.0 

31.0 

13.0 

14.0 

13.0 

11.0 

8.0 

8.0 

7.0 

7.0 


99.0 

99.0 

99.0 

99.0 

1.0 

1.0 

1.0 

1.0 


39.5 

35.0 

40.0 

40.0 

60.5 

65.0 

60.0 

60.0 


AUSTRALIA/NEW ZEALAND 5 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 



(FIJI) 


1984 


PACK COUNT SEGMENTATION Z 
20 CIGTS/PACK 
10 CIGTS/PACK 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 
*NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION 

B) RADIO 

C) NEWSPAPERS 

D) MAGAZINES 
H) CINEMA 


1980 

1981 

1982 

1983 

100.0 

100.0 

100,0 

80.0 


— -— 

— 

20.0 


2 

2 

2 

2 

2 

2 

2 

2 

1 

1 

1 

3 

1 

1 

1 

1 

2 

2 

2 

2 


75.0 

25.0 


2 

2 

1 

1 

2 


66^9009202 


AUSTRALIA/NEW ZEALAND 6 

t 


Source: https://www.indiilstrydocuments.ucsf.edu/docs/zpclOOOO 





OOB90C920S 

ASIA ‘ * 

Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 





IV. ASIA 


CHINA 

GUAM 

HONG KONG 

INDIA 

INDONESIA 

JAPAN 

KOREA 

MALAYSIA 

PAKISTAN 

PHILIPPINES 

SINGAPORE 


T0E90C9202 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 



) 

PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: CHINA 



1980 

1981 

1982 

1983 

1984 


TOTAL CIGARETTE CONSUMPTION (BILLIONS) 

700.0 

750.0 

883.0 

917.0 

992.0 


OF WHICH LOCAL MANUFACTURE: 

698.3 

746.2 

879.8 

910.9 

981.5 


IMPORTED FROM 1) HONG KONG 

1.2 

2.6 

2.0 

4.4 

7.7 


2) U.S./D.K. VIA HONG KONG 

0.5 

1.2 

1.2 

1.7 

2.8 


POPULATION TOTAL (MILLIONS) 

983.0 

994.0 

1,000.0 

1,030.0 

1,045.0 


PER CAPITA CONSUMPTION 

SMOKER INCIDENCE 

710.0 

754.0 

800.0 

890.0 

950.0 


% OF TOTAL POPULATION 

19.8 

19.9 

20.0 

20.5 Est 

20.5 

Est 

% OF FEMALE POPULATION 

— 

— 

0.4 

EST. 0.4 Est 

0.4 

Est 

% OF MALE POPULATION 

— 

— 

39.6 

EST. 40.0 Est 

40.0 

Est 

COMPANY SHARES 

1) CHINA NATIONAL TOB. CORP.(LOCAL MANUFACTURE) 

99.8 

99.5 

99.6 

99.3 

98.9 


2) OTHERS 

0.2 

0.5 

0.4 

0.7 

1.1 


TOTAL 

100.0 

100.0 

100.0 

100.0 

100.0 


COMPANY SHARES OF IMPORTED 6c CONTRACT SEGMENT 

I) NANYANG 

23.3 

27.4 

30.0 

31.9 

29.8 


2) B&W/BAT 

30.2 

34.2 

31.1 

28.0 

28.5 


3) HKTC 

30.6 

20,6 

19.4 

23.5 

27.0 


4) PHILIP MORRIS 

5.7 

6.9 

11.7 

9.9 

8.2 


5) RJR 

7.7 

9.6 

6.7 

5.3 

4.1 


6) GALLAHER 

— 

0.5 

0.5 

0.3 

0.8 


7) TEI 

1.9 

0.8 

0.5 

0.8 

0.7 


OTHERS 

20S90C9202 

0.6 


0.1 

0.3 

0.9 

ASIA 1 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 




(CHINA) 


1980 

1981 

1982 

1983 

1984 

BRAND FAMILY SHARES % 







TRADEMARK 







BRAND NAME OWNERSHIP MANUFACTURER 






1) LOCAL BRANDS CHINA NAT. TOB. CORP. 

99.8 

99.5 

99.6 

99.3 

98.9 

IMPORTED BRAND FAMILY SHARES 







2) DBLE HAPPINESS NANYANG 

NANYANG 

22.1 

26.0 

23.3 

31.4 

29.8 

3) GOOD COMPANION HKTC 

HKTC 

13.1 

15.8 

18.0 

23.5 

26.9 

4) HILTON BAT 

BAT 

2.6 

5.8 

9.2 

9.5 

14.2 

5) MARLBORO PM 

PM 

5.4 

5.4 

11.4 

9.9 

8.2 

6) STATE EXPRESS ARDATH TOB. 

ARDATH TOB. 

6.6 

6.9 

7.8 

5.6 

6.5 

7) WINSTON RJR 

RJR 

6.9 

6.9 

6.5 

4.7 

3.6 

8) KENT B&W 

B&W 

4.2 

4.2 

4.5 

3.4 

3.3 

9) VICEROY B&W 

B&W 

4.4 

4.6 

5.0 

3.0 

1.6 

10) AM. CLB.NO. 1 BAT 

BAT 

— 

2.6 

7.4 

0.5 

1.2 

11) RUBY QUEEN BAT 

BAT 

6.6 

4.3 

1.8 

0.5 

0.2 

OTHERS 


28.3 

12.6 

) 

5.1 



MARKET SEGMENTATION % 







FILTER (NON-MENTHOL) 


6.0 

7.0 

10.0 

15.0 

15.0 

FILTER MENTHOL 


0.1 

0.1 

0.1 

0.1 

0.1 

NON-FILTER 


93.9 

92.9 

90.9 

84.9 

84.9 

PRICE SEGMENTATION 







PREMIUM 


— 

— 

0.2 

0.2 

0.3 

HIGH 


0.1 

0.2 

0.3 

0.5 

0.8 

MEDIUM 


0.1 

5.0 

15.0 

17.3 

18.5 

LOW 


45.3 

45.8 

46.5 

47.0 

48.4 

ECONOMY 


54.5 

49.0 

38.0 

35.0 

32.0 

TAR & NICOTINE SEGMENTATION % 







HIGH/FULL FLAVOR 


100% 

100% 

100% 

100% 

100% 

TOBACCO TYPE SEGMENTATION % 







VIRGINIA 


99.9 % 

99.9% 

99.9% 

99.9% 

99.9 % 


C0S90C9Z02 

ASIA 2 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 



(CHINA) 

1980 

1981 

1982 

1983 

1984 

LENGTH SEGMENTATION % 

70 MM AND SHORTER 

60.0% 

60.0% 

60.0% 

48.8% 

47.8% 

71 MM TO 79 MM 

38.0% 

34.9% 

34.8% 

36.0% 

36.0% 

80 MM to 85 MM 

2.0% 

5.0% 

10.0% 

15.0% 

16.0% 

100MM 

— 

0.1% 

0.2% 

0.2% 

0.2% 

PACK COUNT SEGMENTATION % 

UP TO 10 CIGTS/PACK 

10% 

10% 

10% 

10% 

10% 

20 CIGTS/PACK 

90% 

90% 

90% 

90% 

90% 

PACK TYPE SEGMENTATION % 

SOFT PACK 

99.0% 

95.0% 

93.0% 

93% 

93% 

FLIP TOP BOX 

1.0% 

5.0% 

7.0% 

7% 

7% 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 
*NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION 

1 

1 

2 

2 

2 

B) RADIO 

1 

1 

2 

2 

2 

C) NEWSPAPERS 

1 

1 

2 

2 

3 

D) MAGAZINES 

1 

1 

3 

3 

3 

F) POINT OF SALE 

1 

1 

3 

3 

3 

G) BILLBOARDS 

1 

1 

3 

3 

3 

H) CINEMA 

1 

1 

2 

2 

2 

I) SAMPLING 

1 

1 

3 

3 

3 

HEALTH WARNING & T&N LISTINGS 

ANSWER EITHER: YES OR NO 

WARNING ON: A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

SPECIFIC T&N NUMBERS ON: 

A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

) NO 

NO 

NO 

NO 

I0S90C9202 






ASIA 3 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 



(CHINA) 

1980 

1981 

1982 

1983 

1984 

TAR BAND PRINTED ON: 






A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 


B0B90C9202 


ASIA 4 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 



PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: GUAM 


TOTAL CIGARETTE CONSUMPTION (MILLIONS) 

POPULATION TOTAL (MILLIONS) 

BRAND FAMILY SHARES % 

1) BENSON & HEDGES 

2) MARLB0R0 

3) VIRGINIA SLIMS 

4) LARK 
OTHERS 

MARKET SEGMENTATION% 

FILTER (NON-MENTHOL) 

FILTER MENTHOL 


1980 

1981 

1982 

1983 

1984 

548,7 

• 562.7 

578.1 



0*22 

0.23 

0.23 



15*7 

17.8 

18.1 

18.1 

21.9 

8.6 

8.1 

8.1 

9.2 

9.8 

7.8 

8.2 

7.3 

6.9 

7.3 

3.3 

2.0 

2.0 

1.5 

1.5 

64.6 

63.9 

64.5 

64.3 

59.5 


37.5 

30.5 

30.4 

62.5 

69.5 

69.6 


90S90C9S02 

ASIA 5 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 



PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: HONG KONG 



1980 

1981 

1982 

1983 

1984 

TOTAL CIGARETTE CONSUMPTION (BILLIONS) 

9.25 

1 9.76 

10.17 

7.95 

7.78 

OF WHICH LOCAL MANUFACTURE: (BILLIONS) 

2.48 

i 2.75 

3.12 

2.71 

2.91 

IMPORTED FROM 1) UNITED STATES 

6.07 

6.37 

6.39 

4.94 

4.75 

2) UNITED KINGDOM 

0.44 

0-53 

0.44 

0.25 

0.11 

3) PEOPLES REPUBLIC OF CHINA 

0.25 

0.11 

0.21 

0.05 

— 

4) OTHERS 

0.01 

— 

0.01 

— 

0.01 

POPULATION TOTAL (MILLIONS) 

5.22 

5.38 

5.54 

5.58 

5.62 

PER CAPITA CONSUMPTION 

1,772 

1,814 

1,825 

1,425 

1,384 

POPULATION OVER 15 YR OF AGE (MILLIONS) 

3.81 

3.98 

4.15 

4.25 

4.27 

PER CAPITA OVER 15 YRS 

2,428 

2,452 

2,440 

1,871 

1,822 

SMOKER INCIDENCE 

% OF TOTAL POPULATION 

26% 

in 

27% 

19% 

N/A 

% OF FEMALE POPULATION 

7% 

8% 

8% 

5% 

N/A 

% OF MALE POPULATION 

43% 

44% 

45% 

32% 

N/A 

COMPANY SHARES 

1) B.A.T. (BAT INCL. B&W) 

45-6 

■ 45.3 

40.7 

41.4 

39,9 

2) PHILIP MORRIS (PM) 

14.7 

18.0 

22.6 

22.4 

25-9 

3) HONG KONG TOBACCO CO. (HKTC) 

12* 2 

11.7 

13.8 

14.3 

14-8 

4) R.J. REYNOLDS (RJR) 

17.9 

16.6 

13.4 

14.9 

13,0 

5) NANYANG BROTHERS (NB) 

5.6 

5.8 

6.0 

5.1 

5.0 

OTHERS 

4.0 

2.6 

3.5 

1.9 

1-4 


<',059069202 


ASIA 6 


« 

Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 



(HONG KONG) 



1980 

1981 

1982 

1983 

1984 

BRAND FAMILY SHARES 

% 







TRADEMARK 







BRAND NAME OWNERSHIP 

MANUFACTURER 






1) MARLBORO 

PM 

PM 

14.0 

17.4 

21.9 

21.4 

25.0 

2) GOOD COMPANION 

HKTC 

HKTC 

9.6 

9.7 

12.2 

13.0 

12.9 

3) VICEROY 

B&W 

B&W 

16.9 

13.5 

11.4 

14.3 

11.6 

4) WINSTON 

RJR 

RJR 

14.6 

11.8 

10.4 

12.5 

10.6 

5) KENT 

B&W 

B&W 

14.1 

15.4 

14.7 

10.5 

10.3 

6) HILTON 

BAT 

BAT 

2.7 

2.8 

2.9 

5.6 

7.4 

7) DOUBLE HAPPINESS 

NB 

NB 

5.5 

5.8 

6.0 

5.1 

5.0 

8) CAPSTAN 

BAT 

: BAT 

2.6 

3.5 

3.4 

4.7 

4.8 

9) MARVELS 

BAT 

BAT 

2.6 

3.3 

2.8 

2.4 

2.4 

10) STATE EXP.555 

BAT 

BAT 

3.3 

3.3 

2.7 

1.8 

1.6 

OTHERS 



14.1 

13.5 

11.6 

8.7 

8.4 

MARKET SEGMENTATION 

% 







FILTER (NON-MENTHOL) 


91.7 

90.5 

93.2 

94.1 

94.5 

FILTER MENTHOL 



2.7 

3.8 

2.4 

2.3 

2.3 

NON-FILTER 



5.6 

5.7 

4.4 

3.6 

3.2 


PRICE SEGMENTATION 

PREMIUM 

6,8 

8.0 

6.0 

36.8 

40.3 

HIGH 

64,1 

63.0 

62.3 

28.7 

23.8 

LOW 

29,1 

29.0 

31.7 

33.0 

33.7 

MEDIUM 

— 

— 

— 

1.5 

2.2 

TAR & NICOTINE SEGMENTATION % 

LTN 

0.3 

| 0.9 

1.1 

1.6 

2.4 

HIGH/FULL FLAVOR 

85.6 

83.7 

84.2 

87.9 

87.3 

MILD 

14.1 

15.4 

14.7 

10.5 

10.3 

TOBACCO TYPE SEGMENTATION % 

BLOND: AMERICAN 

83.1 

83.3 

83.2 

85.4 

86.4 

VIRGINIA 

16.9 

16.7 

16.8 

14.6 

13.6 


80S90C9202 

ASIA 7 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 





(HONG KONG) 

1980 

1981 

1982 

1983 

1984 

LENGTH SEGMENTATION % 

71 MM TO 79 MM 

5,6 

5.7 

4.4 

3.5 

3.1 

80 MM to 85 MM 

83.9 

82.8 

83.2. 

84.8 

84.7 

86 MM TO 94 MM 

0.2 

0.3 

0.3 

0.2 

0.2 

100MM 

10.0 

10.9 

11.8 

11.2 

11.8 

OVER 100 MM 

0.3 

0.3 

0.3 

0.3 

0.3 

PACK COUNT SEGMENTATION % 

UP TO 10 CIGTS/PACK 

0.6 

0.7 

0.6 

0.3 

0.2 

20 CIGTS/PACK 

99.4 

99.3 

99.4 

99.7 

99.8 

PACK TYPE SEGMENTATION % 

SOFT PACK 

92.3 

92.2 

93.3 

94.7 

.94.5 

FLIP TOP BOX 

6.7 

6.7 

5.7 

4.8 

5.0 

SLIDE AND SHELL 

0.8 

0.8 

0.7 

0.3 

0.3 

PRINCESS PACK 

0.2 

0.3 

0.3 

0.2 

0.2 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 
^NOTATIONS: 1) YES 

2) BANNED 

3) RESTRICTED 

A) TELEVISION 

1 

1 

1 

1 

1 

B) RADIO 

1 

1 

1 

1 

1 

C) NEWSPAPERS 

1 

1 

1 

1 

1 

D) MAGAZINES 

1 

1 

1 

1 

1 

E) COUPONS 

1 

1 

1 

1 

1 

F) POINT OF SALE 

1 

1 

1 

1 

1 

G) BILLBOARDS 

1 

1 

1 

1 

1 

H) CINEMA 

1 

1 

1 

1 

1 

I) SAMPLING 

1 

NO CIGARETTE 

1 

ADVERTISING 

1 

BETWEEN 

1 

4:30 PM - 6:30 PM 

1 

HEALTH WARNING & T&N LISTINGS 

ANSWER EITHER: YES OR NO 

WARNING ON: A) PACKS 

NO 

NO 

NO 

YES 

YES 

B) CARTONS 

NO 

NO 

NO 

YES 

YES 

C) ADVERTISING 

NO 

NO 

YES 

YES 

YES 


60S90C9202 

ASIA 8 


Source: https://www.industrydocume l nts.ucsf.edu/docs/zpcl0000 



(HONG KONG) 

1980 

1981 

1982 

1983 

1984 

SPECIFIC T&N NUMBERS ON: 

A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

TAR BAND PRINTED ON: 

A) PACKS 

NO 

NO 

NO 

YES 

YES 

B) CARTONS 

NO 

NO 

NO 

YES 

YES 

C) ADVERTISING 

NO 

NO 

YES 

YES 

YES 

CONSUMPTION OF OTHER TOBACCO PRODUCTS 

CIGARS' (THOUSAND KILOS) 

35.9 

i 37.1 

32.0 

26.0 

25.7 

PIPE TOBACCO (THOUSAND KILOS) 

42.5 

37.3 

55.8 

64.9 

N/A 

ROLL YOUR OWN (THOUSAND KILOS) 

9.0 

229.1 

101.3 

147.2 

145.2 


0TS90C92OZ 

ASIA 9 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 



PHILIP MORRIS INTERNATIONAL FACT BOOK 


NAME OF MARKET: INDIA 



1980 

1981 

1982 

1983 

1984 

TOTAL CIGARETTE CONSUMPTION (MILLIONS) 

78,800 

88,400 

98,000 

83,900 

93,200 

LOCAL MANUFACTURE: 

78,800 

88,400 

98,000 

83,900 

93,200 

IMPORTED: 

NIL 

NIL 

NIL 

NIL 

NIL 

POPULATION TOTAL (MILLIONS) 

659 

684 

698 

722 

738 

PER CAPITA CONSUMPTION 

120 

129 

140 

116 

126 

POPULATION OVER 15 YR OF AGE (MILLIONS) 

398 

413 

422 

436 

446 

PER CAPITA OVER 15 YRS 

198 

214 

232 

192 

209 

SMOKER INCIDENCE 






1 OF TOTAL POPULATION 

N. A. 

N.A, 

3.5 

2.9 

3.1 

1 OF FEMALE POPULATION 

NIL 

NIL 

NIL 

NIL 

NIL 

% OF MALE POPULATION 

N* A* 

N.A. 

5.8 

4.8 

5.2 

COMPANY SHARES 






1) INDIA TOBACCO CO. 

42,1 

45.7 

44.9 

44.7 

44.5 

2) GOLDEN TOBACCO CO. 

19.1 

18,3 

20.3 

18.3 

19.7 

3) VAZIR SULTAN TOBACCO CO. 

17,4 

17,5 

15.8 

18.7 

18.4 

4) GODFREY PHILLIPS 

8.3 

8.9 

9.0 

9.1 

9.8 

5) NATIONAL TOBACCO 

12.4 

9.0 

9,4 

8.6 

7.2 

6) OTHERS 

0.7 

0.6 

0.6 

0.6 

0.4 


TTS90E9Z02 

ASIA 10 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 



(INDIA) 


1980 

1981 

1982 

1983 

1984 

BRAND SHARES % 







TRADEMARK 







BRAND NAME OWNERSHIP 

MANUFACTURER 






1)SCISSORS PL. ITC 

ITC 

14.0 

14.8 

12.0 

11.8 

13.2 

2)CHARMINAR PL. VST 

VST 

14*3 

13.3 

12.6 

13.9 

12.1 

3)PANAMA PL GTC 

CTC 

12*1 

11.9 

13.8 

10.3 

11.7 

4)CAPSTAN PL. ITC 

ITC 

8.4 

7.9 

7.8 

5.3 

4.2 

5)WILLS FILTER ITC 

ITC 

2.8 

3.2 

3.3 

3.9 

4.2 

6)BRISTOL FILTER ITC 

ITC 

3.1 

2*8 

2.7 

3.7 

4.0 

7)CHARMS KING VST 

VST 

— 

— 

— 

1.6 

3.1 

8)CAPSTAN FILTER ITC 

ITC 

— 

0.1 

1.0 

1.7 

2.7 

9)PANAMA KING GTC 

GTC 

0.5 

0.3 

1.2 

2.1 

2.6 

10)WILLS FLAKE FT ITC 

ITC 

2.1 

2.9 

2.4 

2.6 

2.5 

11)RED & WHITE PL. GPI 

GPI 

1.3 

2.3 

2.4 

2.0 

2.5 

12)GOLDEN GLD FLAKE GTC 

GTC 

2.1 

2.2 

1.7 

2.1 

2.4 

13)CHARMINAR FILTER VST 

VST 

1.7 

1.5 

2.1 

2.2 

1.9 

14) GOLD FLAKE PLAIN ITC 

ITC 

0*7 

1.9 

2.7 

1.8 

1.8 

15)REGENT SPL FT NTC 

NTC 

— 

— 

— 

1.0 

1.6 

OTHERS 


36.9 

34.9 

34.3 

34.0 

29.5 

MARKET SEGMENTATION % 



) 




FILTER (NON-MENTHOL) 


24,5 

27.1 

31.3 

38.6 

40.9 

FILTER MENTHOL 


0.4 

0.2 

0,2 

0.3 

0.2 

NON-FILTER 


74.1 

72.7 

68,5 

61.1 

58.9 

PAPPY ROSSI 


— 

— 

— 

— 

— 

PRICE SEGMENTATION 







PREMIUM(Above Rs.3 for 10' 

s) 

0.2 

0.3 

0.3 

0.4 

0.4 

HIGH (Rs.2 - 3.00) 


5.0 

5.3 

4.9 

5.8 

'6.0 

MEDIUM (Rs.1.51 - 2.00) 


8.1 

8.7 

9.3 

10.3 1 

10.4 

LOW (Rs.1.01 - 1.50) 


25.8 

28,8 

28.0 

31.8 

35.8 

ECONOMY (Up to Rs 1.00) 


60*9 

56.9 

57.5 

51.7 

47.4 

TAR & NICOTINE SEGMENTATION 

% 






ULTRA LOW 


• • i 


• • • 



LOW 


* * < 


* * * 



MEDIUM 


• W < 


* • V 



HIGH/FULL FLAVOR 


100 

100 

100 




2TS90C9202 


ASIA 11 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 









(INDIA) 



1980 

1981 

1982 

1983 

1984 

TOBACCO TYPE SEGMENTATION % 






BLEND: AMERICAN 


— 

— 

—— 


VIRGINIA 

0*2 

0.3 

0.3 

0.2 

0.2 

BROWN/MIXED 

99.8 

99.7 

99.7 

99.8 

99.8 

LENGTH SEGMENTATION 1 






70 MM AND SHORTER 

74*1 

72.7 

68.5 

61*1 

58.9 

71 MM TO 79 MM , 

21.2 

21.1 

23.8 

29.0 

28.8 

80 MM to 85 MM : 

4*7 

6.2 

7.7 

9.9 

12.3 

i 86 MM TO 94 MM : - 

— 

— 

* 

* 

* 

95 MM TO 99 MM 

— 

— 

— 

— 

— 

100MM 

— 

* 

* 

* 

* 

OVER 100 MM 

— 

— 

—— 



(*LESS THAN 0.1%) 






PACK COUNT SEGMENTATION % 






UP TO 10 CIGTS/PACK 

N.A. 

83.5 

83.4 

82.2 

81.7 

20 CIGTS/PACK 

N.A. 

16.5 

16.6 

17.8 

18.3 

PACK TYPE SEGMENTATION % 






SOFT PACK 

N.A. 

15.0 

15.2 

16.4 

17.2 

FLIP TOP BOX 

N.A. 

1.5 

1.6 

1.4 

1.1 

SHOULDER PACK 

N.A. 

— 

— 

— 

— 

SLIDE AND SHELL 

N.A. 

83.5 

83.2 

82.2 

81.7 

PRINCESS PACK 

N.A. 

— 

— 

— 


OTHER 

N.A. 





CTS90C9Z02 


) 









ASIA 12 


Source: https://www.industrydocuments.ucsf.edu/docs/zpclOOOO 



(INDIA) 

CIGARETTE ADVERTISING MEDIA AVAILABILITY 


*N0TATI0NS: 1) YES 

2) BANNED 

1 3) RESTRICTED 

A) TELEVISION 

2 

2 

2 

2 

2 

B) RADIO 

2 

2 

2 

2 

2 

C) NEWSPAPERS 

1 

1 

1 

1 

1 

D) MAGAZINES 

1 

1 

1 

I 

1 

E) COUPONS 

1 

1 

1 

1 

1 

F) POINT OF SALE 

1 

1 

1 

1 

1 

G) BILLBOARDS 

1 

1 

1 

1 

1 

H) CINEMA 

1 

1 

1 

1 

1 

I) SAMPLING 

1 

1 

1 

1 

1 

HEALTH WARNING & T&N LISTINGS 

ANSWER EITHER: YES OR NO 

WARNING ON: A) PACKS 

YES 

YES 

YES 

YES 

YES 

B) CARTONS 

YES 

YES 

YES 

YES 

YES 

C) ADVERTISING 

YES 

YES 

YES 

YES 

YES 

SPECIFIC T&N NUMBERS ON; 

A) PACKS 

NO 

NO 

NO * 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

TAR BAND PRINTED ON: 

A) PACKS 

NO 

NO 

NO 

NO 

NO 

B) CARTONS 

NO 

NO 

NO 

NO 

NO 

C) ADVERTISING 

NO 

NO 

NO 

NO 

NO 

CONSUMPTION OF OTHER TOBACCO PRODUCTS 

CIGARS (MILLIONS) 

N.A. 

N.A. 

N.A. 

N.A. 

N.A. 

PIPE TOBACCO (THOUSAND KILOS) 

N.A* 

N.A, 

N.A. 

N.A. 

N.A. 

ROLL YOUR OWN (THOUSAND KILOS) 

N.A, 

N.A. 

N.A. 

N.A. 

N.A. 

CHEWING TOBACCO (THOUSAND KILOS) 

N.A. 

N.A. 

N.A. 

N.A. 

N.A. 

SNUFF (THOUSAND KILOS) 

N.A, 

N.A, 

N.A. 

N.A. 

N.A, 

BIDI (MILLIONS) 

N.A. 

N.A. 

800.0 

750.0 

750.0 

KRETEK (MILLIONS) 

NIL 

NIL 

NIL 

NIL 

NIL 

t’TS90C920K 



(approximately) 
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